
ED 097 947

TITLE

INSTITUTION
PUB DATE
NOTE

DOCUMENT RESUME

JC 740 441

KOCE-TV Needs-Assessment surveys.. Tele
Students' TV Viewing Log Report, Fall
1973-74.
Coast Community Coll. District, Costa
Oct 74
103p.

vision
1973-74, Spring

Mesa, Calif.

EDBS PRICE MF-$0.75 EC -$5.40 PLUS POSTAGE
DESCRIPTORS College Curriculum; *College Students; *Community

Colleges; Demography; *Educational Television;
*Institutional Research; Post Secondary Education;
Questionnaires; Surveys; Tables (Data); Technical
Reports; *Television Viewing

IDENTIFIERS California; *Coast Community College District

ABSTRACT
The television viewing habits of television students

enrolled in a psychology course or an anthropology course were
studied by means of a TV viewing log. In addition to the log, a
demographic questionnaire was also filled out. This report is
comprised of the data collected during the study, which is presented
in 69 tables. Six appendixes provide: Viewing Log, Letter of
Invitation; Letter Accompanying First Viewing Log; Letter
Accompanying Second Viewing Log; Viewing Log Instructions
(Accompanying Both Viewing Logs); Demographics Form Accompanying
First Viewing Log; and Sample Page from Seven-Page Viewing Log.
-(DB)



tJ

BEST ecrY /MIME

Coast Communio Colley l istrict
1370 ADAMS MAMIE COSTA MESA CALWORNIA 10406

Of PAIL T IN, tst, At In
k DUCAT ON R *it., Atrt
NAT 'OrttAt IOW tE O

Loot A ttr,)%
r. rt t" wt

r .1 ri

, St * ..#

IS

EEDS-ASSESSMENT SURVEYS

TELEVISION STUDENTS'

TV VIEWING LOG REPORT

FALL, 1913 -14 SPRING, 1913 -14

OFFICE OF INSTITUTIONAL RESEARCH

OCTOBER,1974

ORANGE COAST COLLEGE
COSTA MESA

GOLDEN WEST COLLEGE
loin sacs



TABLE OF CONTENTS

Preface

Summary of Findings ii
Introduction 1

Profile of Fall, 1973-74 TV Student eholds 3

Profile of Spring, 1973-74 TV Student Households: Spring versus

Fall

Fall, 1973-74 TV Student Household Viewing Habits . .

1. Psychology: First Week of Viewing Log Maintenance

2. History of Art: First Viewing Log

9

18

19

21

3. Consumer Economics: First Viewing Log 22

Fall Viewing Log Comparisons: First Week 23

Second Week of Viewing Log Maintenance

1. Psychology: First and Second Weeks Compared 31

2. History of Art First and Second Weeks Compared 33

3. Consumer Economics: First and Second Weeks Compared 35

Fall, 1973-74 TV Student Household Viewing Habits Summarized . 36

Television Viewing Behavior: TV Courses 38

Television Viewing Behavior: All Program Categories 40

Spring, 1973-74 TV Student Household Viewing Habits 44

1. Anthropology: First Viewing Log 44

2. Freshami Sketching: First Viewing Log 46

3. Physical Geography: First Viewing Log 47

4. Family Risk Nanagersent: First Viewing Log 48

Spring Viewing Log Comparisons: First Week 49

Second Week Viewing Log Maintenance 55

1. Anthropology: First and Second Weeks Compared 56

2. Freehand Sketching: First and Second Weeks Compared 58

3. Physical Geography: First and Second Weeks Compared 60

4. Famiiy Risk Management: First and Second Weeks Compared . 62

Spring, 1973-74 TV Student Household Viewing Habits Summarized 63

Television Viewing Behavior: TV Courses 65



Table of Contents

Television Viewing Behavior: All Categories 66

Pall, 1973-.74 TV Student Household Viewing Habits versus Spring, 1973-74
TV Student Household Viewing Habits: Comparisons and Conclusions. . 71



Table

LIST OF TABLES

I TV Viewing Log Participants, Fall, 1973-74 & Spring*
1973-74

II Description of Television Sets in TV Student Households,
Fall, 1973-74

III UHF Reception in Households, Pall, 1973-74 4

IV Members of Households: Distribution by Age & Sex, Fall,

1973-74 5

V Distribution of Age by Decade: Man and Woman of Household,

Fall, 1973-74 OOO 6

VI Age Groupings of Man and Woman of Householc. Calculated

by Course, Fall, 1973-74 7

VII Ratio of Persons. per Household: Calculated Course,

Fall* 197374

VIII Occupation of Man and Woman of the House, FAL 1973 -74 8

IX Number of Hours Worked per Week: Man and Woman of the

Household, Fall, 1973-74 9

X Description of. Television Sets in TV Student Households,
Pall, 197374 vs. Spring, 1973-74 10

XI UHF Reception Compared, Fall, 1973-74 & Spring, 1973 -74 11

XII Distribution of Household Members by Age and Sex, Fall,
1973-74 & Spring, 1973-74 Households Compared 11

XIII 'Comparison of Age Groupings for Men and Women of Spring,
1973-74 & Fall, 1973-74 Households 12

XIV Age Groupings of Men and Women of the Household: Calculated

by Course 13

XV Ratio of Persons per Household: Calculated by Course,

Spring, 1973-74 14

XVI Occupational Categories: Hen and Women of Households,

Fall, 1973-74 & Spring, 1973 -74 14

XVII Number of flours Worked, Mon & Women of Households,
Fall, 1973-74 & Spring, 1973-74 15

XVI/I Occupations of Men & Women of the Household, Calculated
by Course, Spring, 1973-74 17

XIX First Week Household Viewing Data: Psychology Students,

Fall, 1973-74 19

XX Viewing Preferences of TV Student Households, Psychology:
1st Viewing Log, Fall, 1973-74 20

4



List of Tables

Table

XXI First Week Household Viewing Data: History of Art, Fall,

XXII

XXIII

XXIV

XXV

XXVI

XXVII

XXVIII

XXIX

TXY

XXXI

XXXII

XXXIII

XXXIV

XXXV

XXXVI

XXXVII

XXXVIII

est

1973-74 21

Viewing Preferences of TV Student Households, WitorY of
Art: let Viewing Log, Fall, 1973-74 OOOOOO 22

First Week Household Viewing Data: Consumer Economics,
Fall, 1973-74 . . ************ 22

Viewing Preterences of TV Student Households, Consumer
Economics: let Viewing Log, Fall, 1973-74 . . . . 23

First Week Household Viewing Data: All TV Student Sample
Households, Fall, 1973-74 24

First Week Viewing Data: Calculated by Household, Fall,
1973-74 . . 0 . . ............... . . 24

First Viewing Log, Viewing Preferences of All TV Student
Household, Compared by TV Student Course Enrollment,
Fall, 1973-74

Viewing Preferences by Category of All Sample Households,
First Week Viewing Log, Fall, 1973-74

Ratio of Viewers to Programs by Category and by TV Student
Sample Populations, rano 1971-74

First and Second Week Household Viewing Data: Psychology

Students, Fall, 1973-74

comparisons of Viewing Behavior, Psychology: lst and 2nd

Viewing Logs, Fall, 1971-74

First and Second Weeks Household Viewing Data:
of Art Students, Fall, 1973-74

Comparisons of Viewing Behavior History of Art:

oratory

1st and

2nd Viewing Loge, Fall, 1973 -74

First and Second Week Household Viewing Data: Consumer
Economics Students, Fall, 1973-74

Comparisons of Viewing Behavior, Consumer Economics: let

and 2nd Viewing Logs, Fall, 1973-74

First and Second Viewing Logs, Viewing Preferences of
All TV Student Households Compared by TV Student Course
Enrollment, Fall, 1973-74 37

Viewing Preferences by Category of All Sample Households
First and Second Week Viewing Logs, Fall, 1973-74 . . . 41

Ratio of Viewers to Programs by Category and by TV Student
Sample Populations, First and Second Viewing Loge,
Fall, 1973-74 42

26

28

30

31

32

33

34

35

36



List of Tables

Table

MIX

RM

XXXXI

XMII

XXXX1II

=OUT

MICV

=XVII

XX=V111

XXX=

L

LI

LII

LIII

Lry

LV

LVI

Pate

Distribution of Program Viewing Throughout Viewing Day
by TV Student Sample Populations, First and Second
Viewing Logs, Fall, 1973-74 43

First Week Household Viewing Data: Anthropology Students,

Spring, 1973-74 44

Viewing Preferences of TV Student Households, Anthropology,
let Viewing Log, Spring, 1973-74 AS

First Week Household Viewing Data: Freehand Sketching
Students, Spring, 1973-74. 46

Viewing Preferences of TV Student beholds, Freehand
Sketching: First Viewing Log: Spring, 1973-74 . . 46

First Week Household Viewing Data: Physical Geography

Students, Spring, 1973-74 47

Viewing Preferences of TV Student Households, Physical
Geography: First viewing Log, Spring, 1973-74 . . . . 47

First Week, Household Viewing Data: ?way Risk Nangewent
Students, Spring, 1973-74 48

Viewing Preferences of TV Student Households, Amity Risk
Management: First Viewing Log, Spring, 1973-74 48

First Week Household Viewing Data: All TV Student Sample

Roue olds, Spring, 1973-74 49

First Week Viewing Data: Calculated by Household, Springs

1973-74 49

Viewing Preferences of All TV Student Households Compared
by TV Student Course Enrollment, Spring, 1973-74 .

Viewing Preferences by Category of All Sample Households,
First Week Viewing Log, Spring, 1973-74 33

Ratio of Viewers to Programs by Category and by TV Student

Sample Populations, First Viewing Log, Spring, 1973-74. 55

Comparison of Household Viewing Data: First and Second

Viewing Logs, Anthropology Students, Spring, 1973-74. 56

Comparison of Viewing Behavior, Anthropology: let and 2nd

Viewing Logs, Spring, 1973 -74 57

Comparison of Household Viewing Data: First and Second
Viewing Logs, Freehand Sketching Students, Spring,

1973 -74 58

51

Comparison of Viewing Behavior, Freehand Sketahing: let
and 2nd Viewing lags, Spring, 1973 -74 59



List of Tables

LVII Comparison of Household Viewing Data, Physical Geography:
let and 2nd Viewing Logs, Spring, 1973 44 . ..... 60

LVIII Comparison of Viewing Behavior, Physical Geography: let

and 2nd Viewing Logs, Spring, 1973-74 61

LIE Comparison of Household Vi. Data, Family Risk himagemant:
1st and tad Viewing Lc Spring, 1973-74 62

LX Comparison of Viewing Behavior, Amity Risk Afamaimment: let
and .2nd Viewiug Logs, Spring, 1973-74 62

LEI First and Second Viewing Lolls, Viewing Preferences of All
TV Student Households Compared by TV Student Course
Enrollment, Spring, 1973 -74 64

LIU Viewing Preferences by Category of All Sample Households,
First and Second Week Viewing Logs, SWAM, 1973 -74 67

LXIII Ratio of Viewers to Progress by Category end by TV Student
Semple Populations, Spring, 197374. . . ..... 0 69

LXIV Distribution of Program Viewing Throughout Viewing Day by
TV Student Sample Populations, First and Second Viewing
Logs, Spring, 1973-74 70

LXV Data on Viewing Habits of TV Student Sample Households,
Fall, 1973-74 & Spring, 1973-74 71

LXVI First and Second Week Lesson Viewing Behavior, All Sample
Households, Fall, 1973-74 & Spring, 1973-74 72

LXVII Relationship Between Viewing Completion Rates and Decrease
in Number of Program Mentions, Fall, 1973-74 & Spring,
1973-74 Sample Households 74

LXVIII Comparison of Major Viewing Categories, Fall, 1973-74 vs.
Spring, 1973-74 75

LXIX Viewing Behavior of Sample households: Documentaries,
Educational Programming, Specials, Fall, 1973-74 &
Spring, 1973-74 77



PREFACE

lhis report describes the proceedings and vestals of one portion
of a research project funded by the Corporation for Public Broadcasting
to determine the educational and public service needs of the service
area of ROCE-TV a public UHF station awned and operated by the Coast

Community College District. This report describes television viewing
behavior of students enrolled in television courses offered by the
Coast Community College District.

We wish to express our gratitude to our close friend, Richard W.

Brightman, for his research design and his editorial help. Particular
thanks are also due to Jean Dudley for her assistance in sorting and
classifying the data. Finally, to Chris Tanick, who typed and assembled
this report, we are much indebted.

For additional information about the project, write to the Coast
Community College District, 1370 Adams Avenue, Costa Mesa, California*
92626.

CAROL E. TERAZ MONTT W. RUTS

PROJECT RESEARCHER PROJECT DIRECTOR



Summary of Findings

A sample of 93 households of television students enrolled in the psy-

chology course, As Man Behaves, History of Arts and ire Great Consumer Con-

test during the fall, 1973-74 semester provided information on their tele-

vision viewing habits. All households maintained a TV viewing log for two

week-long periods during the semester. Each of the first week logs included

a demographic questionnaire to be filled out by the student participating --

along with his family--in the project.

During the spring, 1973-74 semester, this procedure was repeated. A

sample of 114 households of television students enrolled in the anthropology

course, Dimensions in CaZivress Freehand Sketching, Physical Geography, and

Family Risk Management agreed to furnish information through maintenance of

a viewing log. Ninety-two households completed both weeks of the log.

A demographic profile of the sample TV student households for both fall

and spring semesters during the 1973-74 academic year shows the following:

1. Over two-thirds of the sample households during both semesters
bad more than one television set. Eight of every ten house-
holds in the fail sample could receive KOCE; more than nine
in ten could during the spring.

2. Households of fall psychology and art students averaged 3.6
persons; those of consumer economics, 3.0 persons. Households
of spring anthropology and geography students also averaged
3.6 persons; those of sketching and Family Risk Mhnagement
students averaged 4.0 and 4.3 persons respectively. Spring

sample households, overall, were larger than those partici-
pating the previous semester: 3.9 persons per household ver-
sus 3.5

3. During both semesters, the percentage of adult men to adult
women remained virtually the same. In overall family comr
position, adults constituted nearly two-thirds of the house-
holds; of those under the age of eighteen, one in three were
teenagers and the remainder twelve and under.
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The percentage of adults in the sample households who were
over the age of forty increased during the spring semester:
38.9 percent compared with 31.5 percent the preceding sem-
ester.

Nearly half the melt of the household held jobs of a profes-
sional or managerial nature during both semesters. Mbre
than eight in every ten men indicated they worked forty or
more hours per week. Thirteen percent of the women of the
houeahotd categorised their jobs as professional or manager-
ial. During the fall semester, one in every ten women indi-
cated she worked fort' or more hours a week; this figure
rose to nearly one in three during spring. Fifty-two percent
of all female heads of households identified themselves as
housewives, whereas only 38 percent did so from the spring
semester sampling.

Analysis of data on fall sample TV student households' viewing behavior

provided the following information:

1. Quantitative comparisons

Households of psychology and art students watched virtually
the same number of programs during the first week of viewing
log maintenance: an average of 52.1 and 50.5 programs per

household respectively. Those of consumer economics students
watched fewer programs during the first week: an average of
40 programs per household. During the second week, program
mentions fell 36 percent in households of psychology students
and 28 percent in those of art students. Program mentions in
consumer economic student households increased fractionally
(.6 percent) the second week of viewing log maintenance.

Households of consumer economics students completed viewing
91.7 percent of all programs watched during the first week.
During the second week, the overall viewing completion rate
for this zampling fell to 87.4 percent. The viewing comple-
tion rate in psychology student households, which was the
lowest of the three household samplings, rose from 76.3 to
86.7 percent the second week of log maintenance. History of
Art sample households recorded a slight increase in program
completions: from 86.1 percent during the first week to 87.9
during the second.

During the first week of the viewing log, households ofcon-
sumer economics and psychology students averaged the same
number of viewers per program: 1.6. The ratio remained the

iii



same during the second week for psychology student households;
in those of consumer economics students, it rose to 1.8 per-
sons per program. Stipple households of art students averaged
the highest ratio of viewers per program: 1.9 during the
first week and 2.2 the second.

2. Comparison of viewing heavier: TV courses

Proportionately fewer TV lessons (3.5 percent of all program
mentions) were watched in households of psychology et to
during the first waek. During the second week, lesson viewing
in proportion to otter kinds of programs rose slightly (10.3
percent); but the actual number of lessons watched was less:
39 versus 57 mentions, or a decrease of 31.5 percent. Lesson
viewing in households of both consumer economics and art stu-
dents was leas the second week. In consumer economics student
households, mentions of lesson viewing constituted 6.5 percent
of all program =nacos the first week; the second week they
were down 48.4 percent to 3.3 percent of all program mentions.
History of Art sample households indicated that lesson viewing
constituted 6.2 percent of their program selections the first
week and 5 percent the second, a decrease of 42 percent.

The only factor of television course viewing toward which all
three samplings displayed virtually the same behavior was that
of the viewing completion rate: During both weeks, all sample
households watched to or near completion more than nine in
every ten lessons.

3. Comparison of viewing behavior: all program categories

All households participating in the viewing log indicated that
their program preferenev:s ore concentrated in the categories

of Comedfdlizriety, Draw, Madman.' programs, Neuss and Movies.
This continued to be true for both weeks.of program recording.
When combined, these categories constituted from 61.8 to 75.9
percent of all program mentions Che first week and from 57.0
to 75.2 percent the second.

Analysis of data on spring sample television student households' viewing

habits provided the following information.

1. Quantitative comparisons

Households of anthropology and sketching students watched vir-
tually the same number of programs during the first week; an
average of 50.2 and 50.9 programs per household respectively.
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Those of geography students averaged 44.7 programs; FamiZy
Rilk Mandgemont sample households averaged 41.1 during the
first week. During the second week the sample size of all *
four household groupings was reduced. Data from households
which completed the second week of the log indicate all sample
groupings watched less televisionin terms of program men-
tions. In anthropology student households, program mentions
declined by 35 percent; in those of sketching and geography
students the decrease was not as great: 14.5 and 9 percent
respectively.

Viewing completion rates overall increased during the second
week of viewing log maintenance for each of the household
groupings. All bad a viewing completion rate higher than
90 percent for the first week.

During the first week, households of sketching and anthro-
pology students averaged the same number of viewers per pro-
gram: 1.7. This ratio increased to 1.8 viewers per program
during the second week for both samplings. Geography stu-
dents averaged 1.5 viewers per program during the first week
and 1.7 the second.

2. Comparison of viewing behgvior: TV courses

In all househcId groupings, lesson viewing during the second
week was less. Households of anthropology students which
maintained the first week's log had a viewing average of 2.2
les.:17.ns; those which completed the second week averaged 1.2

lessons, or, a decrease of 45.5 percent. Households of sketch-
ing students averaged 2.3 lessons the first week; those which
completed the second week viewed 39 percent fewer lessons
(1.4 per household). Geography student sample households
averaged 2.9 lessons viewed the first week; data for the sec-
ond week indicate nearly a 45 percent drop to 1.6 lessons
per household.

With the exception of geography student households, which
reflected a completion rate of 100 percent for both weeks,

The sample size of Family Risk Nanctiant households was five for the
second week. Because the number is too small to reflect, in any re-
liable manner, the behavior of households having members enrolled in
the course, the available data are presented in the report on a non -
comparative basis.



viewers indicated they watched lessons to or near coipletion

slightly less often. Even so, the viewing completion rate
for lessons during both weeks was above 90 percent.

3. Comparison of viewing behavior: all program categories

All households participating in the viewing log indicated that

their program preferences are concentrated in the categories

of comedyivarietyt drama, childrenst programming, news, and

Davies. This continued to be true for both weeks of log main-

tenance. When combined, these categories constituted from

62.2 to 76.8 percent of all program mentions the first week

and from 53.5 to 86.6 the second.
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nrionucnow

For both semesters of the academic year 1973-74, a television viewing

log obtained information about the TV viewing behavior of students enrolled

in television courses offered by the Coast Community College District. The

purpose in gathering these data was to determine the viewing behavior of TV

student households at the beginning of each semester, and further, to see

whether any aspects of it had changed appreciably by the semester's end.

The viewing log was structured to reflect the viewing behavior of house -

holds rather than individuals, so that the data presented in this report re-

fer to what might be most appropriately termed the "television viewing en-

vimmmmants" of TV students. We asked that those in the households who might

be recording information in the viewing log at the time note the following:

the name of the program, the time it aired, the station on which it was seen,

the number of persons (in terms of adults, teenagers, and children) watching,

and whether all or most of the program was watched. We grouped individual

program mentions into arbitrarily established pogo= categories, as we were
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not interested in specific prog-o-s per se. The exceptions to this, of

course were mentions of the television courses themselves.

Participants in the viewing log study were selected on a random basis

from those enrolled in seven courses. Those offered in the fall were an

introductoxy psychology course, As Man Behaves: History o, Art; and a course

in consumer economics, The Great Cbnineser Contest. Those offered in the

spring were an anthropology course, Dimensione in Cultkret; an art course,

Freehand Sketching; Aysioal Geography; and a course in business, Pawity

Risk Afamwsment. Fifty percent of those enrolled in every coursewith the

exception of the anthropology course--wore invited to maintain a viewing

log. TOenty-five percent of the anthropology students were asked. No stu-

dent who kept a log participated in any other form of course evaluation

during the semester, although all but consumer economics students (fall,

1973-74) were asked to fill out post-course evaluations. Although each stu-

dent who kept a viewing log was required to record two weeks' viewing, one

at the beginning of his course and one near its end, no two weeks selected

to record data on household TV viewing activity necessarily duplicated those

chosen by any other student who participated. Each student also filled out

a short demographic questionnaire which accompanied the initial viewing log.

A copy of both the viewing log and the demographic form is found in the ap-

pendix. Those who completed both weeks of the viewing log were paid an hon-

orarium of $10.

Table I shows the number of participants by course for both semesters.
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Fall, 1973-74 Spring, 1973-74

?articipants Participants

Course n Course n X

Psychology 31 33.3 Anthropology 30 26.3

Art 38 40.9 Geography 32 28.1

Economics 24 25.8 Skotchin 45 39.5

Family Risk Management 7 6.1.

Totals 93 100.0 Totals 114 100.0

TABLE I
TV Viewing Log Participants

Fall, 1973-74 6 Spring, 1973-74

Profile of Fall, 1973-74 TV Student Households

Tables II through IX provide demographic information on the 93 sample

households which maintained television viewing logs during the first semester

of 1973-74. This information is presented on the basis of combined statis-

tics furnished by students enrolled in each of the three television courses

then offered (see Table I). The only exceptions are Tables VIII, Ratio of

Persons per Houeeholod: Calculated by Course, and Table V, Age Categories

of the Man and Woman of the Household: Calculated by Course. These con-

cern the two areas in which household characteristics of TV students differ

when viewed by course grouping.

As Tables II and III demonstrate, nearly three of every four TV student

households have more than one television set. The total number of these sets

was 178; of these, 158 or 88.8 percent were in working order. Further, 'tile

slightly more households indicated they could receive KCET than could receive

KOCE only eleven households in the sample said they could not get Channel 50

at all.



I. Number of TV Sets *1 u.omiehold

Households having one TV set 29 31.2

Households having two TV sets 44 47.3
Households having three TV sets 19 20.4
Households having four TV sets 1 1.1

Totals 93 100.0

II. Number of TV Sets in Work im Order

Households with one set is working
order 4l 44.1

Households with two sets in working
order 36 38.7

Households with three sets in
working order 15 16.1

Households with four sets in working
order

No answer 1 1.1

Totals 93 100.0

III. Number of TV Sets NTrinn Color

Households having color TV 54 58.1

Households having 1 color set (29) (53.7)

Households having 2 color sets ( 9) (16.7)

Households having an undetermined
number of color sets (16) (29.6)

Households having no color TV 21 22.6

No answer IA 19.3
Totals 93 100.0

TABLE II
Description of Television Sets

in TV Student Households
Fall, 1973-74

TV Student Households
Yes

n 2_
No Total

n

Able to receive KCET,
Channel 28 87 93.5 6 6.5 93 100.0

Able to receive ROCS,
Channel 50 82 88.2 11 11.1t 93 100.0

TABLE III

UHF Reception in Households
Fall, 1973-74



With regard to VHF reception, all households were able to receive chan-

nels 2 and 4. Only one household could not get Channel 7; another could

not receive Channel 13. Two instances each were cited where a household

could not get channels 5, 9, and 11. These few exceptions suggest that re-

ception problems lay within the TV set or antenna.

Table IV describes the sample households by distribution of age and

sex, and indicates that nearly two-thirds of their members are adults, i.e.,

are 18 years of age and older. Slightly over half (52.5%) the adults members

are women. Of the children present in these households, almost a third are

teenagers, and the remaining 67 percent are under the age of twelve.

Members of Household

Males, 18 years and older 95 30.9
Females, 18 years and older 105 32.6

Boys, 12 - 17 years 26 8.1
Girls, 12 - 17 years 14 4.3

Childrqn, 6 - 11 years 32 9.9
Children, 2 - 5 years 31 9.6
Children, 0 - 2 years At S.

Totals 322 100.0

TABLE IV

Members of Households:
Distribution by Age & Sex

Fall, 1973-74

The balance of the demographic information contained in this section

reflects data concerning the "man" and "woman" of the household. It should

be noted that encuMbants of these positions were not necessarily TV students.

Although we did not inquire about marital status of household heads speci-

fically, we can, with the information given, make certain inferences. Iden-

tified as men and women of the house were 78 man and 84 women, which suggests



that the majority of the 93 sample households were headed by married couples.

The way in which the questionnaire was structured teuled to make the respon-

dent - -if other than a self-perceived man or woman of the house--omit answers

in this area of questionning.

Table V reflects the age distribution by decade of those identified as

men and woman of the household. Over two-thirds of these persons are under

the age of forty; of them, a larger percent of women (72.6) are in this age

bracket than are men (64.1).

Man of Woman of Total for
the House hitifteg Category

18 - 29 years of age 24 30.8 38 45.2 62 38.3

30 - 39 years of age 26 33.3 23 27.4 49 30.3

40 - 49 years of age 20 25.6 17 20.2 37 22.8

SO - 59 years of age 7 9.0 6 7.2 13 8.0

60 years of age or more

Totals 78

inlmea

84

6,

100.0

01
100.0 162 100.0

TABLE V

Distribution of Age by Decade:
Men and Woman of Household

Fall, 1973-74

However, the combined percentages of age groupings, particularly those

reflecting the under-40 category, are sufficiently nonrepresentative of age

groupings by course to warrant demonstration.
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History of Consumer Total for
Psycholpsx Art Economics Category

% t

I. Man of Household

n n

Under 40 years 18 64.3 16

40 - 50 years 7 25.0 9
SO years + 2

Totals by course 28
_10.7
100.0 28

Woman of Household

Under 40 years 22 70.9 21

40 - 50 years 7 22.6 8

50 years + 2 6.5 1

Totals by course 31 100.0 30

57.2 16 72.8 50 64.1
32.1 4 18.2 20 25.6

J.JIM 2 9. 0 0 A.
100.0 22 100.0 78 100.0

70.0 18 78.3 61 72.6

25.7 2 8.7 17 23.2

361 3 13.0 6 T.
100.0 23 100.0 84 100.0

TABLE VI

Age Groupings of Man and Woman
of Household:

Calculated by Course
Fall, 1973-74

As the table shows, the sample population of TV consumer economics student

households has the greatest percentage of household heads under the age of

40. Nearly three of every four men are so categorized, and the percentage

of women is even higher (78.32).

The characteristics of household size and composition when viewed by

course also differ from the composite figures. Again, the households of TV

students enrolled in consumer economics differ from those of the students in

the other two courses. The former are smaller, both in overall size and

ratio of children to adults.

History of Consumer All

Psychology* Art Economics Households

Persons per household 3.6 3.6 3.0 3.5

Adults per household 2.2 2.1 2.0 2.2

Children per household 1.4 1.5 1.0 1.3

TABLE VII
Ratio of Persons per Household:

Calculated by Course
Fall, 1973-74



We also asked respondents about the occupation and number of hours

worked therein of the man and Waft of the house. Tables VII/ and IX sum-

merits these responses. While nearly half (46.22) of the men identified

as heads of households held jobs categorized as professional or managerial,

slightly more than one in ten (13.1X) of the women indicated their occupa-

tions could be thus described. Of the forty women who described their oc-

cuPation as one other than that of housewife, 32.5 percent were employed

in either a sales or clerical capacity. This can be compared to the 10.3

percent of the men so employed. While eight in every ten men of the house-

hold clearly indicated that they work full-time, only one of every ten

women did so.

occupation

Man of
the House

Woman of
the House

Z

Professional 18 23.1 9 10.7
Managerial 18 23.1 2 2.4

Sales/Clerical 8 10.3 13 15.5

Skilled Labor 20 25.6 6 7.1

Unskilled Labor 5 6.4 3 3.6

Other 9 11.5 51* 60.7
Totals 78 100.0 84 100.0

Total for
Cateeotv

X

27 16.7
20 12.3
21 13.0
26 16.0
8 5.0

_IS 3"
162 100.0

Of this number, 44, or 52.4 percent, of all women of the house were
housewives.

TABLE VIII

Occupation of
Man and Woman of the Rouse

Fall, 1973-74



Number of Hours Mae of Woman of Total for
Worked_Per Week the House the House ,Category

Z

Leas than 40 hours 6. 7.7 62 73.8 68 42.0
40 hours or more 64 82.1 9 10.7 73 45.0
No answer

'rotas
8 104, 13 15.5 21 13.0
78 100.0 84 100.0 162 100.0

TArLE IX

Number of Hours Worked per Week:
Menem! Woman of the Household

Fall, 1973-74

While the two previous tables show differing ratios by sex in relation

to occupational groupings and hours worked, the ratios remained constant for

man, women, and households when ciasidered by course. Overall, no signifi-

cant differences are apparent among the TV student households when described

by occupation, hours of work, TV set ownership, or ability to receive Vim`

and UHF television channels. Only in the areas of age, household size and

composition are differences among households apparent; only the households

of TV consumer economics students demonstrate these differences.

Profile of Sprint, 1973-74 TV Student Households: Syrinx versus Fall

As Table I shows, a total of 114 TV students kept viewing 10p and pro-

vided demographic information for the spring, 1974 semester. The data on

these sample households, like those from the previous semester, are presented

on a composite basis except where they are shown to differ significantly by

course grouping.

Table X compares ownership of TV sets between fall and spring sample

TV student households; it shows that a slightly higher percent of the spring
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1973-74 families have more than one televlsiot set (73.7 percent compared

with 68,S percent). Proportionately higher as well are the number of sets

in working order: 91.6 percent in spring versus 88.8 in the fall.

Fal1973-74 Sprint, 1973-74

I. P1rcrs_esi...____VlinibuseVS

/I.

Households having 1 TV set
Households having 2 TV sets
Households having 3 TV sets
Households having 4 TV sets
Households having 5 TV sets
Households having 6 TV sets

Total number of households

Number of TV Sets in Workisa Order

29
44
19
1

.

.

31.2
47.3
20.4
1.1
-

11mm=1

93

ns .01,10mm.

100.0

Households having 1 TV set 41 44.1

Households having 2 TV sets 36 38.7

Households having 3 TV sets 15 16.1

Households having 4 TV sets
Households having 5 TV seta
No answer .-1.11

Total number of households 93 100.0

III. TV Sete

Households having color 54 58.1

Households having 1 TV set 29 53.7

Households having 2 TV sets 9 16.7

Households having 3 TV sets + 16 29.6

Households having no color 21 22.6

No answer 18 19.3

Total number of households 93 100.0

TABLE X

Description of Television Sets
In TV Student Households

Fall, 1973-74 vs. Spring, 1973-74

P3 26.3
51 44.7
20 17.6
9 7.9
1. .9

3 ....2:1

114 100.0

32 28.1
56 49.1
19 16.6
6 5.3
1 .9

1INIMMINV

114 100.0

66 57.9

53 80.3
12 15.1
1 4.6

13 11.4

A Aa.
114 100.0
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In the spring, a smaller proportion of sample households, or 87.9 per-

cent, indicated they receive KCET while more households receive KOCE Dur-

ing the previous semester, the reverse situation existed: More households

could receive KCET than &Oa. Table XI demonstrates the comparison. In-

stances of the spring houSsholds' inability to receive the area VHF channels

are even more isolated than those of the previous fall.

Fall Semester, Spring Semester,
1973 -74 1973-74

Yes No Yea NoJ.. J.
Able to receive KCET, Channel 28 93.5 6.5 87.9 12.1

Able to receive KOCE, Channel 50 88.2 11.8 94.0 6.0

TABLE XI
UHF Recaption Compared

Fall, 1973-74 & Spring, 1973-74

Sample TV student households in spring, 1973-74 had slightly fewer

adults; 60.6 percent compared with 63.5 the previous fall. The percentage

of adult men to adult women remained virtually the same, as did the age

groupings of children. One in three were teenagers; the remainder were

twelve years of age and younger.

Fall 1973-74 Syrinx. 1973-74

Members of Households -11- __L_ ..s. . _L..
Males, 18 years and older 95 30.9 129 29.3

Females, 18 years end older 105 32.6 139 31.4

Boys, 12 - 17 years 26 8.1 25 5.6

Girls, 12 - 17 years 14 4.3 37 8.4

Children, 6 - 11 years 32 9.9 60 13.6

Children, 2 - 5 years 31 9.6 39 8.8

Children, 0- 2 years 19 S .9 13 2.9

Total number of persons 322 103.0 442 100.0

TABLE XII
Distribution of Household Members

by Age and Sex
Tall, 1973 -74 & Spring, 1973-74 Households Compared
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Table XIII compares the oge groupings of men and women of the house for

fall and spring semesters.

I. Man of the House

Fall, 1973-74
Households

Spring, 1973-74
Households

n

Under 40 years 50 64.1 58 55.2

40 - 50 years 20 25.6 30 28.6

50 years + 8 10.3 17 16.2

Totals 78 100.0 105 100.0

II. Wm= of the House

Under 40 years 61 72.6 71 S5.8

40 - SO years 17 20.2 24 22.2

SO years + 6 7.2 12.n

Totals '84 100.0

TH
100.0

TABLE XIII

Comparison of Age Groupings
for Men and *omen of

Spring, 1913 -74 b Fall, 1973-74 Households

According to the above data, the percentage of both men and women over

the age of 40 in spring sample TV student households increased. Nearly nine

percent more men were forty years of age or older, as were almost seven per-

cent of the women. As was the case for the fall sample households, however,

spring households show quite different age groupings when viewed by indivi-

dual course.



13

Family Risk
Anthropology Geography nmamat_ Sketchina

I. Man of Household

tinder 40 years 18 64.3 18
40 - 50 years 7 25.0 5
50 years + 10.7,

Totals 28 100.0 25

II. Woman of Household

Under 40 years 21 70.0 21
40 - 50 years 6 20.0 .4
50 years + .1212

Totals 30 100.0 29

AN. =11...1 BMW MINE0110.1.

72.0 4 57.2
20.0 3 42.8La

100.0100.0 7

72.4 4 57.2
13.8 3 42.8
13.8 Q -

100.0 100.07

TABLE XIV

Age Groupings of
Hen and Woman of the Household:

Calculated by Course

18 40.0
15 33.3

-14:2.
45 100.0

25 40.0
'11 26.2A
42 100.0

M Table XIV dearrastrates, sample households of TV students enrolled in

Freekind Sketching have the highest percentage of adults over 40. Available

data for those of Family Risk Management students is based on so small a

sample (seven households) that their degree of representativeness is ques-

tionable. Iseholds of anthropology students, in contrast, gauss that nearly

two-thirds and three-fourths respectively of the men and women of the house

are under the age of 40.

The characteristics of household size and age composition also differ

when viewed by course. If one discounts the data on Saltily Risk Management

households, the family profile of freehand Sketching students shows the

largest household size as veil as the greater number of children in relation

to adults.
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Persons per

Anthrvoloa Ceagraphy
Family Risk
Management Sketching

All
Households

Household 3.60 3.60 4.30 4.00 3.90

Adults per
Household 2.30 2.30 2.15 2.40 2.40

Children per
Household 1.30 1.30 2.15 1.60 1.50

TABLE XV

RittiO of Persons per Household:
Calculated by Course

Spring, 1973-74

The average sire of the sample TV student households was larger in the

spring: 3.9 compared to 3.5 the previous fall. The ratio of adults to child-

ren was virtually the same in the sample households for both semesters: 2.2:1.3

in the fall and 2.4:1.5 in the spring.

Tables XVI and XVII compare information in composite form on occupations

and number of hours worked for the sample households during both semesters.

Occupation n

Man

g

Fall, 1973-74

Total for
Category

n

Woman

X IL _.
Professional 18 23.1 9 10.7 27 16.7

Managerial 18 23.1 2 2.4 20 12.3

Sales/Clerical 8 10.3 13 15.5 21 13.0

Skilled Labor 20 25.6 6 7.1 26 16.0

Unskilled 5 6.4 3 3.6 8 5.0

Other 9 11.5 51 60.7
*

60 37.0

No answer 0.1.011 .110.1Nr

Totals 78 100.0 84 100.0 162 100.0

*
44 women (81.5 percent) of this category are housewives.

Table XVI continued on the next page.
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Spring. 1973-74

Total for

Man Woman Category.

Occupation n ...1- n ..../..

Professional

Managerial

Sales/ Clerical

Skilled Labor

Unskilled

Other

No answer

Totals

35 33.3 12 11.1

11 10.5 2 1.9

15 14.3 29 26.8

27 25.7 8 7.4

8 7.6 = -

7 6.7 54 50.0"

....a 1-9 3 ...2,:i

105 100.0 108 1.00.0

n X

47 22.1

14 6.6

44 20.7

34 15.9

8 3.8

61 28.6

--3.- -Jai
213 100.0

43 women (79.6 percent) of this category are housewives.

TABLE XVI

Occupational Categories:
Men & Women of Households

Fall, 1973-74 & Spring, 1973 -74

Number of Hours
Worked per Week n

Man

Less than 40 hours 6 7.7

40 or more hours 64 82.1

NO answer 8 10.2

Totals 78 100.0

Table XVI/ continued on the next page.

Pall. 1973-7k

Total for
Woman Categoty

.L. n
6 73.8 68 42.0

9 10.7 73 45.0

ju 15.4, Al 13.0,

P4 100.0 162 100.0



Spring,. 1973-74

Total for

Hen Woman Catenary

n --.21.-

57 26.8

122 57.3

....1i _MA
213 100.0

Masher of Hours
Worked per Week n 2 _
Less than 40 hours 6 5.7

....LL

51 47.2

40 or more hours 92 87.6 30 27.8

No answer 7 6.7 22 21z2
Totals 105 100.0 108 100.0

TABLE XVII

Number of Hours Worked
Men & Women of Households

Fail, 1973-74 & Spring, 1973-74

16

Table XVI demonstrates the larger number- - particularly in the sales/

clerical :field --of working women in the spring sample households. While this

explains the correspondingly lower percentage of sown whose occupations were

designated "other," it is interesting to note as well, that within the cate-

gory, fewer women (12.62) were housewives.

Ten percent more of the men in the spring sample households held jobs

of a professional nature; 23 percent fewer were in managerial positions.

Taken together, however, the two occupations command the same percentage

for both semesters.

As might be expected, the data in Table XVII show more hours worked by

women of the house during spring. This remains true even when the larger

percentage of lack in response to the question is taken into consideration.

While the distribution of occupational categories did not vary appre-

ciably among men and women of the fall ample households when viewed on a

course enrollment basis, a study of the spring sampling revealed considerable
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differences. Tho data on spring sample households in Table XVI are there-

fore less typical, strictly speaking, than are the data for its fall counter-

part. Table XVIII illustrates the differences.

Spring, 1973-74

Occupation

Anthropology

n.

Geography

n Z

Family
Management

nZ
Risk

Sketching

n Z,

I. Men of the House

Professional 9 32.2 4 16.0 1 14.3 21 46.7

Managerial 2 7.1 3 12.0 6 13.3

Sales/Clerical 3 10.7 6 24.0 2 28.6 4 8.9

Skilled Labor 8 28.6 7 28.0 4 57.1 8 17.8

Unksilled Labor 4 14.3 .. 4 8.9

Other 5 20.0 PO. OM 2 4.4

No answer 2 7.1 WS OE MP 40

Totals 28 100.0 25 100.0 7 100.0 45 100.0

II. Woman of the House

Professional 5 16.7 1 3.4 - 6 14.3

Managerial 1 3.4 OPP OPP

Sales/Clerical 10 31.3 8 27.6 3 42.9 8 19.0

Skilled Labor 2 6.9 6 14.3

Unskilled Labor 1 2.4

Other 15 50.0 16 55.3 3 42.9 20 47.6

No answer 1 3.4 1 14.2 1 2.4

Totals 3t) 100.0 100.0 7 100.0 42 100.0

TABLE XVIII

Occupations of Men A *omen of the Household
. Calculated by Course

Spring, 1973-74

All
Courses

a Z

35 33.3
11 10.5
15 14.3
27 25.7
8 7.6
7 6.7

105 100.0

12 11.1
2 1.9

29 26,8
R 7.4

54 50.0
3 2.8

lag 3.753-

Care has been taken in discussion of this demographic material to make

clear the focus on characteristics of TV student households as opposed to

those of the T' students themselves. While it is a safe as9umption that the

respondents are, in the majority of instances, the man or wpm of the house--

and that therefore the data describing the occupational categories, hours of
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work, etc. of household heads describes as well characteristics of students

themselves- -the designation of households as the (broader) referent remains

the more reliable.

The purpose in gathering this information, then, was a simple one: to

describe, by factors generally considered most visible and measurable, famr

ilies which had within them a person enrolled in a television course. The

resulting profile conforms in large part with information we have gathered

through other types of TV student evaluation in the attempt to identify the

average or typical person who takes a television course through Coast Comm

amity College District. Re is somewhat older than his on-campus counter-

part; is more likely to be married; is more likely to be married; is quite

possibly either a housewife or working full-time, and has more dependents

than does an on-campus student.

As we have seen, the size of the average TV student sample household

TI:;persons during Fall, 1973-74) increased during the spring semester to

3.9 persons. More beads of households--both male and female--were working

more hours per week, and fewer women identified themselves as housewives.

Overall, more household heads during spring were aged 40 years or shove;

when viewed by individual course grouping, however, age concentrations vary

widely during both semesters.

FALL, 1973-74 TV STUDENT HOUSEHOLD VIEWING HABITS

In order to gain an understanding of the television viewing habits ex-

hibited by each of the three TV student household samplings, we compiled

the following statistics: the total number of program mentions and program

completions, and the total number of viewing instances. The program mentions
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themselves were assigned to 17 arbitrarily established categories. All pro-

gram information--with the exception of that concerning the particular tele-

vision course--was calculated by category for each of the three household

types. In this manner were determined percentages of program mentions and

completions, as well as the ratio of viewers to programs. Total viewing in-

stances were obtained by 1) adding the number of adults, teenagers, and

children indicated as viewers in each program category; 2) summing the num

ber of viewers in each category. Percentage of viewing instances by cate-

gory refers to that portion of all viewing instances by persons present

which were commanded by the particular category.

We also determined the average number of programs viewed per household,

and the percentage of television viewing by periods of time through the day

and evening. Viewing behavior with regard to each of the three courses has

been extrapolated for more singular examination and comment.

I. Psychology: First Week of Viewing Log Maintenance

Criteria for establishing a picture of TV viewing behavior are pre-

sented by course and nn a comparative basis where appropriate. Since the

relevant total figures are presented first (Table XIX), percentages only

are used in subsequent tables referenced by these totals.

First Viewing Log Number

TV Student Household Sample Sine 31

Total Number of Program Mentions 1,614
Total Number of Program Completions 1,232

Total Viewing Instances 2,553

TABLE XIX

First Week Household Viewing Data:
Psychology °: :dents

Fall, 1973-74
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Table XX shows the distribution of program mentions and completions by

category, as well as the percentage of viewing instances each category com-

manded during the first week of viewing log maintenance.

I of Program Z of Program.
Category Mentions Comoletions

Psychology course:
As Mot Behaves 3.5 98.2

News programs 10.8 84.6
Childtene programs 14.8 83.8
Dramatic series 10.8 85.1
Comedy/Variety programs 20.7 83.5

Sports program 5.8 72.0
Daytime drama 6.9 99.1
Movies 8.1 67.2

Came/Audience participation
programs 5.6 86.8

Talk shows 2.4 71.8
A.A. talk shows 2.9 43.5
Documentaries 2.1 88.2

Education programs 2.1 73.3

Mimic. programa .6 90.0

Exercise programs .6 90.0

Specials 2.3 97.3

Religion programs .1 100.0
Totals 100.0 76.3*

Z of Viewing
Instances

3.1
10.0
16.9
12.1
21.0
4.7
5.4
8.2

5.1
2.2
2.0
3.0
1.7
.5
.4

3.6
_auk
100.0

sti

Overall completion rate for total number of all program mentions.

TABLE XX

Viewing Preferences of TV Student Households
Psychology: 1st Viewing Log

Fall, 1973-74

While the relationship between viewing preferences and program cate-

gories is dependent on the latter's content and availability in a few in-

stances, (e.g., sports, specials, documentaries, and music programs) most

of the viewing and size of audience is concentrated in the categories made

up with programs the formats of which remain essentially the same: news,

children' programming, comedy and variety, and dramatic fare. This obser-

vation, as one night expect, is shown to be consistently true for all sample
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TV student households during both weeks of the viewing log maintenance.

Viewing behavior with respect to whether all or most of a program was

watched is seat different. As Table XIX demonstrates, slightly more

than three of every four programs in the sample households of TV psychology

students are watched all or most of the way through; bee within that over-

all viewing completion rate, those by category vary greatly. It would seem

that there is no relationship necessarily between the amount of time and

audience size an area of programming commands and its ability to hold the

viewers' attention.

The average number of programs watched in the 31 households of TV per

chology students during the first week recorded in the viewing log was 52.1.

This figure is compared to those of the other households grouped by course

in Table XXVI.

History at Art: First viewinL

First Viewing Lod Number

TV Student Household Sample Size 38

Total Number of Program Mentions 1,919

Total Number of Program Completions 1,653

Total Viewing Instances 3,584

TABLE XXI

First Week Household Viewing Data:
History of Art
Pall, 1973-74

Table XXII shows the distribution of program mentions and completions

by category, as well as the percentage of audience each category received

for the first week recorded in the viewing log.
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of Pnygram 7., of Program % of Viewing
Mentions Completions Instances

Art course:
Ristory of Art 6.2 90.8 4.4

News programs 10.0 89.6 103
Children's' programs 14.7 84.4 14.4

Dramatic series 15.4 88.5 175
,Comedy/Variety shows 21.2 85.3 22..0

Sports programs
Daytime drama

4.8 83.7 4.8

Movies

3.6 87.5 2.8

9

Game/Audience participation
.3 80.3 9.8

programs
Talk bows

6.4 92.6 5.9

s .9 94.1 .8

A.M. talk. shows 2.3 75.6 1.7

Documentaries 1.0 89.5 1.0

Education programs 1.7 81.3 1.1

tic programs .4 62.5 .7

Exercise programs .3 100.0 .3

Specials 1.5 85.7 1.9

Religion programs .3 66.7 .4

Totals
*

100.0 86.1* 100.0

*
Overall completion rate for total number of all program mentions.

TAILS BSI

Viewing Preferences of TV Student Households
History of Art: let Viewing Log

Fall, 1973-74

The average number of programs watched in the 38 households of TV art

students during the first week was 50.5 per household.

3. Consumer Economics: First Viewing Log

First ViewinA.LoA

TV Student Household Sample Sire

Number

24

Total Number of Program Mentions 959

Total Number of Program Completions 879

Total Viewing Instances 1,540

TABLE XXIII

First Week Household Viewing Data:
Consumer Economics

Fell, 1973-74
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Table XXV provides information on the viewing behavior of the TV con-

sumer economics student households, which had a viewing average of 40.0

programs per household for the first week.

of Program Z of Program Z of Viewing

Category Mentions Completions Instances

Consumer economics course:
The Great Consumer Contest 6.5 100.0 4.9

News programs 13.0 98.4 13.7

Cildrens' programs 12.8 82.1 11.8

Dramatic series 16.0 100.0 18.0

Comedy/Variety programs 20.1 87.0 19.0

Sports programs 4.7 100.0 6.1

Daytime drama 1.9 83.3 1.2

Movies 10.9 91.4 12.3

Came/Audience participation
program 4.4 92.9 4.1

Talk shows 2.6 80.0 2.9

A.M. talk shows 1.3 83.3 .9

Documentaries 2.3 90.9 1.4

Education programs .6 66.7 .6

Music programs .7 71.4 1.0

Exercise programs 0.0 0.0 0.0

Specials 1.9 88.9 1.8

Religion programs .3 66.7 .3

Totals 100.3 91.7" 100.0

*
Overall completion rate for total number of all program mentions

TABLE XXIV

Viewing Preferences of TV Student Households
Consumer Economics: 1st Viewing Log

Fall, 1973-74

Fall Viewing, og Comparisons: First Week

Table XXV provides a comparison of the totals which reference much of

the data discussed in this section of the report. It points out the widely

varying rates of overall program completion among the three fall TV stu-

dent household types.



Total Program Total Program
Household Mentions Comeletions

n %

Psychology 1,614 1,232 76.3
History of Art 1,919 1,613 84.1
Consumer Economics 879 na
Total for all courses 4,492 3.724 82.9

TABLE XXV

First Week Household Viewing Data:
All TV Student Sample Household'

Pall, 1973-74

Total
Viewing
Instances

2,553
3,584
jr,LWI

7,677

24

Sample Size
of

Households

!L.

31

38
24

93

Table XXVI compares the average number of program viewing*, program soar

pletions, and audience steam ;household during the first week recorded in

the viewing logs.

TV Student
Hbuseholds

Psychology
History of Art
Consumer Economics

Average Number Average Number Average
of Program of Program Audience per
Vie ngs_ ConatiOall Program

52.1
50.5
40.0

39.7
42.4
36.6

TABLE XXVI

First Week Viewing Data:
Calculated by Household

Fall, 1913 -74

1.6
1.9
1.6

Compared with those of art and consumer economics, the sample households

of TV psychology students indicate the heaviest amount of television viewing

on a proportionate basis. While more programs are watched in these house-

holds, however, fewer (76.3%) are watched to completion. And even though

these households average the highest number of persons therein (3.6; Table VII)
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their average number of viewers per program equals that reflected for con-

sumer economics households (1.6), and is lower than that for the sample

householdb of art students: 1.9 persons per program.

The average number of program viewed la households of TV art students

is comparable to that of psychology student households: Both samplings

averaged just over SO programs per family. Art student households come

closest to the overall average completion rate in their viewing habits:

86.1 percent versus 82.9. However, more people in these households watch

television than do people in either the psychology or consumer economics

households. A look at the household composition (again, Table VII) of the

sample populations shows that there are more children in the families of

TV art students; than in the others, which fact may account for the higher

number of persons per viewing.

Households of TV consumer economics students watched considerably fewer

programs: an average of ten less than the other two households for the

first week. While they watched the fewest in number, however, they comple-

ted viewing an average of nine in every ten programs. Another reference

to Table VII recalls that the sample households of consumer economics stun

dents were the smallest, both in overall size (3.0 persons) and ratio of

children to adults (1:2).

The above data present what may be termed a quantitative basis for

outlining TV student households' viewing habits. They compare and contrast

the number of programs watched, that of those completed, and the ratio of

people to programs, both by household and by category, i.e., according to

course enrollment. Table XXVII compares these factors both by course en-

rollment and viewing category in order to make more clear the contrasts or

similarities in viewer preferences.
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Program Category
7, of Program 2 of Program

COmoistions
2 of Viewing

Instances

Psychology

....Mtaticra

3.5 98.2 3.1

TV Course Art 6.2 90.8 4.4

Economics 6.5 100.0 4.9

Psychology 10.8 84.6 10.0

News Art 10.0 89.4 10.5

Economics 13.0 98.4 13.7

Psychology 14.0 83.8 16.9
Childrene

Art 14.7 84.4 14.4
Programs

Economics 12.8 82.1 11.8

Psychology 10.8 8$.1 12.1

Drama Series Art 15.4 88.5 17.5

Economics 16.0 100.0 18.0

Psychology 20.7 83.5 21.0

Comedy/Variety Art 21.2 85.3 22.0

Economics 20.1 87.0 19.0

Psychology 5.8 72.0 4.7

Sports Art 4.8 83.7 4.8

Economics 4.7 100.0 6.1

Psychology 6.9 99.1 5.4

Daytime Drama Art 3.6 87.5 2.8

Economics 1.9 83.3 1.2

Psychology 8.1 67.2 8.2

Movies Art 9.5 80.3 9.8

Economics 10.9 91.4 12.3

Gams/Audience Psychology 5.6 86.6 5.1

Participation Art 6.4 92.6 5.9

Programs Economics 4.4 92.9 4.1

Psychology 2.4 71.8 2.2

Talk Shows Art .9 94.1 .8

Economics 2.6 80.0 2.9

Psychology 2.9 43.5 2.0

A.M. Shows Art .9 94.1 1.7

Economics 2.6 80.0 2.9

Table XXVII is continued on next page.
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Program Cattnory
2 of Program

Mentions
2 of Program
Completions

X of Viewing
Ipatances

Psychology 2.1 88.2 3.0

Documentaries Art 1.0 89.3 1.0

Economics 2.3 90.9 1.4

Psychology 2.1 73.3 1.7

Education Art 1.7 81.3 1.1

Economics .6 66.7 .6

Psychology .6 90.0 .3

Music Programs Art .4 62.5 .7

Economics .7 71.4 1.0

Psychology .6 90.0 .9

Exercise Art .3 100.0 .3

Economics 0.0 0.0 0.0

Psychology 2.3 97.3 3.6

Specials Art 1.3 85.7 1.9

Economics 1.9 88.9 1.8

Religion
Psychology
Art

.1

.3

100.0
66.7

.1

.4
Programs

Economics .3 66.7 .3

TABLE XXVII

First Viewing Log
Viewing Preferences of All TV Student Households

Compared by TV Student Course Enrollment
Fall, 1973114

Any category commanding ten percent or more of both frequency of pro-

gram mentions and size of viewing audience can be considered a major one.

Table XXVIII demonstrates the similarities is viewing preferences of sample

households for all three television courses. Five major categories are

thus identified; for convenience they are identified in the form of a range.
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Percentage of Percentage of
P ogres Mentions Viewing Instances

Rene Range

Comedy/Variety 20.1 - 21.2 19.0 - 22.0
Drama series 10.8 - 16.0 12.1 - 18.0
Childress. programs 12.8 - 14.8 11.8 - 16.9
News programs 10.0 - 13.0 10.0 - 13.7
Movies 8.1 - 10.9 8.2 - 12.3

Combined Categories 61.8 - 75.9 61.1 - 82.9

TABLE XXVIII

Viewing Preferences by Category of All Sample Households
First Week Viewing Log

Fall, 1973-74

Table XXVII also shows that, with regard to program completion rates,

sample households of TV consumer economics students finished watching the

most programs in all major categories except that of children' programming.

Three of the five major categories show the same households ranking highest

In both variables, i.e., percent of program mentions and viewing instances.

Sample households of TV psychology students ranked lowest, with fewer

people watching fewer programs in major categories overall. The one excep-

tion is childrens' programming; more people in psychology households watched

more programs in this category to completion than in either of the other

household groupings.

While households of art students demonstrate viewing behavior closer to

that of consumer economics households than do those of psychology students,

Table XXVII shows them to be consistently within the range created by the

other two sample groups.

The table illustrates, as well, the viewing behavior of students in

regard to their courses. Fewer lessons (3.5 percent of all program mentions)
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were watched in psychology student households than were viewed in the other

two household groupings (6.2 in art student households; 6.5 in those of con-

sumer economics students). The primary reason contributing to this is the

fact that the psychology course contained fewer lessons than did the other

two: CmasommrecAnomics and art contained 45 and 42 lessons respectively,

whereas the psychology course consisted of 35 lessons. Lesson presentation

for the former two courses was at the rate of three per week; for psychology*

two lessons tete aired per week. In addition, psychology was seen on Chen -

eel 50 only: Tte other mowers also offered on another channel.

Taking into consideration, therefore, the fact that there were one-

third fewer psychology lessons shown each week, it can still be noted that

proportionately fewer -- albeit fractionally so--lessons were watched in house-

holds of psychology students. We know from other sources of data gathered

on TV students that more TV psychology students were concurrently enrolled

on-campus classes and recorded the highest instances of lesson viewing at

campus media centers. Whether or not this factor may account for the dif-

ference in lesson viewing behavior between this group and the households

of TV students enrolled is, art and consumer economics is not known.

Table XXIX shows the ratio of viewers to programs by category and by

TV student sample populations. While the ratios differ among categories

for each of the sample populations, the overall viewing ratio is shown to

be the same for consumer economics and psychology student households. House-

holds of art students, which averaged the same number of persons therein

as those of psychology students, averaged the greater number of viewers per

program.



Psychology
TV Student

History of Art
TV Student

Consumer Econ.
TV Student

Prows) Category Households Housoholds Households

TV Course 1.4 1.3 1.2

News 1.5 2.0 1.7
Childrene programs 1.8 1.8 1.5

Dramatic series 1.8 2.1 1.8

Comedy/Variety shows 1.6 1.9 1.5

Sports program 1.3 1.9 2.1

Daytime drams 1.2 1.4 1.1

Movies 1.6 2.0 2.1
Game /Audiences participation

program 1.4 1.7 1.5

Talk shows 1.5 1.8 1.8

A.M. Talk shows 1.2. 1.3 1.2

Documentaries 2.2 1.9 1.0

Education programs 1.4 1.2 1.0

Phasic programs 1.4 3.3 2.3

Exercise 1.0 2.0 0.0

Specials 2.5 2.5 1.6

Religion 1.5 2.2 1.3

All Categories 1.6 1.9 1.6

TABLE XXIX

Ratio of Viewers to Programs by Category
and by

TV Student Sample Populations
Fall, 1973-74

Second Sleek of Viewing Loa Maintenance

Information regarding the second week of the viewing log is treated

on a comparative basis in order that any changes (or lack of change) be-

tween the first and second weiWks may be made more readily apparent.
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Ps Second Weeks Co are d

yield= Los, First Week Second Week

TV Student Household Sample Size 31 31

Total Number of Program Mentions 1,614 1,033
Total Number of Program Completions 1,232 896

Total Viewing Instances 2,553 1,640

TABLE XXX

First and Second Meek Household Viewing Data:
Psychology Students

Fall, 1973-74

Television viewing for psychology student households, when measured

by the number of program mentions, was 36 percent lower for the second week

of the log. Overall, the number of programs watched per household was 33.3

compared with 52.1 the first week. The drop in total viewing instances for

the second week corresponds closely to that for program sonatinas 35.8

percent.

Table XXXI compares the distribution of program mentions and comple-

tions by category for each of the weeks, as well as the contrasting per

of viewing audience commended by each category.
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Cateaory,

2 of Program
Mentions

2 of Program
Completions

2 of Viewing
.....kgs,g_nces

let wk 2nd %AL

Psychology course:

1st wk 2nd wk, lst wk 2nd wk,

As Man Behaves 3.5 3.9 98.2 100.0 3.1 4.1.

News programs- 10.8 11.4 84.6 97.2 10.0 10.4

Children' programs 14.8 11:5 83.8 88.2' 16.9 12.4

Dramatic series 10.8 11.5 85.1 $9.1 12.1 12.6

Ccaidy/Variety programs 20.7 17.3 83.5 95.0 21.0 19.9

Sports programs 5.8 4.0 72.0 87.8 4.7 5.9

Daytime drama 6.9 10.9 99.1 92.0 5.4 8.1

Movies 8.1 8.2 67.2 74.1 8.2 7.6

Game/Audience participation
programs 5.6 10.2 86.8 80.0 5.1 9.2

Talk shows 2.4 2.6 71.8 77.8 2.2 2.1

A.M. dhows 2.9 3.5 43.5 52.8 2.0 2.7

Documentaries 2.1 1.6 88.2 64.7 3.0 2.0

Education programs 2.1 .6 73.3 83.0 1.7 .5

Music programs .6 .4 90.0 100.0 .5 .4

Exercise. program .6 .9 90.0 100.0 .4 .5

Specials 2.3 1.5 97.3 93.8 3.6 1.6

Religion programs .1 100.0 - .1

Totals 100.0 100.0 76.3
*

86.7 100.0 100.0

*Overall
completion rate for total number of all program mentions

TABLE XXXI

Comparisons of Viewing Behavior
Psychology: 1st and 2nd Viewing Logs

Fall, 1973-74

Of prtmary interest here are the data comparing course viewing behavior

As Table XXXI shoals, TV lesson viewing constituted a slightly higher percent-

age of all program mentions the second week. However, because the total

number of programs viewed during the second week was 36 percent lower (Table

XXX), the actual :slather of lessons viewed is less. The 31 sample households

of psychology students recorded 57 lesson viewing. the first week, 39 the

second.
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Discussion of fluctuations in viewing behavior with regard to the other

program categories is reserved for comparative treatment among all of the

TV courses for fall, 1973 -74.

2. History of Art: First and Second Weeks Compared

Viewine Los Firfeek Second Tank

TV Student Household Sample Slue 38 38
Total Number of Program Mentions 1,919 1,382
Total Number of Program Completions 1,653 1,215
Total Viewing Instances 3,584 3,029

TABLE XXXII

First and Second Weeks Household Viewing Data:
History of Art Students

Fall, 1973 -74

For the households of TV art students also, there was a drop in the

number of program mentions: The number of programs watched per family fell

28'percent: from 50.1 the first week to 36.4 the second. In contrast to

the behavior of the psychology student households, those of art students

indicated only a slight rise in program completion rates: 86.1 percent

versus 87.9. However, while the average number of programs viewed per fam-

ily fell 28 percent during the second week, the loss of viewing audience

was only 15.5 percent. This differsagainfrom the decrease in audience

found in the sample households of psychology students, where the percentage

of audience loss was equal to the decrease of program mentions.

Table XXXIII compares the distribution of program mentions, completions,

and attendant audience sire by category for each week of viewing log main-

tenance.



Category
2 of Proven.
Mentions

2 of Program

ConPletions

2 of Viewing
Instances

Art Course:

ls wk 2nd wk 1st**. 2n4 at, Alm wk ,2nd wk,

Diatom of Art 6.2 5.0 90.8 97.1 4.4 3.3

News programs 10.0 10.3 89.6 89.4 10.5 9.9

Childrensi programs 14.7 9.7 84.4 93.3 14.4 9.0

Dramatic series 15.4 13.9 88.3 81.3 17.5 15.7

ConedY/Variety programs 21.2 19.4 85.3 92.2 22.0 20.1

Sports programs 4.8 6.6 83.7 87.9 4.8 5.8

Daytime drama 3.6 5.9 87.5 90.1 2.8 4.6

Movies
dame/Audience participation

programs

9.3

6.4

10.5

6.2

80.3

92.6

84.8

82.5

9.8

5.9

11.5

7.2

Talk shows .9 1.8 94.1 80.0 .8 1.4

A.M. shows 2.3 2.3 75.6 71.8 1.7 1.6

Documentaries 1.0 3.0 89.5 87.8 1.0 3.6

Education programs 1.7 .9 81.3 100.0 1.1 .7

Music programs .4 1.0 62.5 100.0 .7 1.2

Exercise programs .3 .3 100.0 100.0 .3 .3

Specials 1.5 2.9 86.7 77.5 1.9 3.8

_Ballston programs .3 .3 66.7 100.0 .4 .3

Totals 100.0 100.0 86.1
*

87.9 100.0 100.0

Overall completion rate for total number of all prograx mentions

TABLE XXXII'

Comparisons of Viewing Behavior
History of Art: let and 2nd Viewing Logs

Fall, 1973-74

Sample households of art students contained fewer persons watching

freer lessons the second week of log maintenance. One hundred nineteen

lesson viewings were recorded during the first week; the second reflects

a 42 percent drop to 69 lesson viewinge by the 38 sample households. Of

the lessons watched the second week, however, more were watched to completion.
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3. Consumer Economics: First and second w*ekeasEtett

!laving Log First Week Second Week

TV Student Household Sample Size 24 24

Total Number of Program Mentions 959 965

Total Number of Progr-x Completions 879 843

Total Viewing Instenvaa 1,540 1,721

TABLE =V
First and Second Week Household Viewing Data:

Consumer Economics Students
Fall, 1973-74

Second week viewing behavior of consumer economics student households

is the opposite of that for the other households in each of the above cri-

teria. The amount of program mentions rose fractionally (.62), while 4.3

percent fewer programs were watched to completion. And while the infor-

mation recorded during the second week show a smaller number of viewing

instances in psychology and art student households, the total viewing in-

stances increased by 10.5 percent in consumer economics households.

Table UM compares the distribution of program mentions, completions,

and size of viewing audience by category for both weeks of the viewing log.

With regard to lesson viewing behavior, it shows the largest drop (48.42)

in lesson viewing. Sixty-two lesson viewings were recorded by the 24 sample

households of consumer economics students during the first week; 32 during

the second.
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% of Program X of. Program X of Viewing

Mentions Completions _Instances

1st wk 2nd wk 1st wk 2nd wk let wk 2nd wk

Economics course:
The alleat COMUMOr Contest 6.5 3.3 100.0 100.0 4.9 2.1

News programs 13.0 17.5 98.4 90.5 13.7 15.7

Childress' programs 12.8 10.8 82.1 87.6 11.8 9.7

Dramatic series 16.0 15.2 100.0 87.8 18.0 16.2

Comedy/Variety programs 20.1 20.5 87.0 87.4 19.0 23.3

Sports programs 4.7 4.1 100.0 85.0 6.1 4.3

Daytime drama 1.9 1.6 83.3 93.3 1.2 1.3

Movies 10.9 10.3 91.4 88.9 12.3 11.6

Game/Audience participation
programs 4.4 7.2 92.9 81.2 4.1 6.8

Talk shows 2.6 2.7 80.0 80.8 2.9 1.9

A.M. shave 1.3 1.7 83.3 75.0 .9 1.1

Documentaries 2.3 2.1 90.9 70.0 1.4 2.9

Education program .6 1.2 66.7 83.3 .6 .8

Mole programs .7 .9 71.4 100.0 1.0 1.0

Exercise programs - - - - -

Specials 1.9 .4 88.9 100.0 1.8 .7

Religion programs .3 .4 66.7 75.0 .3 .6

Totals 100.0 100.0 91.7
* 87.4 100.0 100.0

*
Overall completion rate for total number of all program mentions

TABLE my

Comparisons of Viewing Behavior
Consumer Economics: 1st and 2nd Viewing Logs

Fall, 1973-74

Fall, 1973-74 TV Student Household Viewing Spits Summarised

Because the data within it reference much of the concluding discussion,

Table XXIV' is presented at the beginning of this summary. It illustrates

both by program category and by course enrollment the differences in viewing

behavior of the fall, 197374 sample households between the first and sec-

ond weeks of viewing log maintenance.
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Program Category
% of Program

Mentions
2 of Program
Completions

2 of Viewing
instances

1st wk 2nd wk 1st 1*MA lst wk 2nd wk

Psychology 3.5 3.9 98.2 100.0 3.1 4.1

TV Course Art 6.2 5.0 90.8 97.1 4.4 3.3

Economics 6.5 3.3 100.0 100.0 4.9 2.1

Psychology 10.8 11.4 84.6 97.2 10.0 10.4

Art 10.0 10.3 98.6 89.4 10.5 9.9

Economics 13.0 17.5 98.4 90.5 13.7 15.7

Widnes.
Programs

Psychology
Art
Economics

14.8
14.7
12.8

11.5
9.7
10.8

83.8
84.4
82.1

88.2
93.3
87.6

16.9
14.4
11.8

12.4
9.0
'9.7

Psychology 10.8 11.5 85.1 89.1 12.1 12.6

Drama Series Art 15.4 13.9 88.5 81.3 17.5 15.7

Economics 16.0 15.2 100.0 87.8 18.0 16.2

Psychology 20.7 17.3 83.5 95.0 21.0 19.9

Comedy/Variety Art 21.2 19.4 85.3 92.2 22.0 20.1

Economics 2C.1 20.5 87.0 87.4 19.0 23.3

Psychology 5.8 4.0 72.0 87.8 4.7 5.9

Sports Art 4.8 6.6 83.7 87.9 4.8 5.8

Economics 4.7 4.1 100.0 85.0 6.1 4.3

Psychology 6.9 10.9 99.1 92.0 5.4 8.1

Daytime Drama Art 3.6 5.9 87.5 90.1 2.8 4.6

Economics 1.9 1.6 83.3 93.3 1.2 1.3

Psychology 8.8 8.2 67.2 74.1 8.2 7.6

Movies Art 9.3 10.5 80.3 84.4 9.8 11.5

Economics 10.9 10.3 91.4 88.9 12.3 11.6

Game/Audience Psychology 5.6 10.2 86.6 80.0 5.1 9.2

Participation Art 6.4 6.2 92.6 82.5 5.9 7.2

Programs Economics 4.4 7.2 92.9 81.2 4.1 6.8

Psychology 2.4 2.6 71.8 77.8 2.2 2.1

Talk Shows Art .9 1.8 94.1 80.0 .8 1.4

Economics 2.6 2.7 80.0 80.8 2.9 1.9

Psychology 2.9 3.5 43.5 52.8 2.0 2.7

A.M. Shows Art 2.3 2.3 75.6 71.8 1.7 1.6

Economics 1.3 1.7 83.3 75.0 .9 1.1

Table EMI is continued on next page.
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Pro :: r.mmaisate
2 of Program
Mentions

2 of Program
Completions^

2 of Program
Instances

1st wk 2nd wk let wk 2nd wk Inv/kW*

Psychology 2.1 2.6 88.2 64.7 3.0 2.0

tbeumentaries Art 1.0 10 89.5 87.8 1.0 3.6

Economics 2.3 2.1 90.9 70.0 1.4 2.9

Psychology 2.1 .6 73.3 83.0 1.7 .5

Education Art 1.7 .9 81.3 100.0 1.1 .7

Economics .6 1.2 66.7 83.3 .6 .8

Psychology .6 .4 90.0 100.0 .5 .4

Music Programs Art .4 1.0 62.5 100.0 .7 1.2
Economics .7 «9 71.4 100.0 1.0 1.0

Psychology .6 .9 90.0 100.0 .4 .5

Exercise Art .3 .3 100.0 100.0 .3 .3

Economics

Psychology 2.3 1.5 97.3 93.8 3.6 1.6

Specials Art 1.5 2.9 85.7 77.5 1.9 3.8

Economics 1.9 .4 88.9 100.0 1.8 .7

Psychology .1 - 100.0 - .1 -

Religion Art .3 .3 66.7 100.0 .4 .3

Programs Economics .3 .4 66.7 75.0 .3 .6

Psychology 100.0 100.0 73.6
*

86.7 100.0 100.0

Totals Art 100.0 10 0.0 86.1 87.9 100.0 100.0

Economics 100.0 100.0 91.7 87.4 100.0 100.0

*overall completion rate for total number of all program mentions

TABLE XXXVI

First and Second Viewing Logs
Viewing Preferences of All TV Student Households

Compared by TV Student Course Enrollment
Fall, 1973-74

Television Viewing Behavior: TV Courses

As Table XXXVI makes clear, the only factor of television course viewing

toward which all three samplings displayed similar behavior was that of pro-

gram completion rates. During both weeks of viewing log maintenance, lessons
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in all participating households were watched to or near completion. A look

at course viewing behavior with regard to frequency of lessons and sire of

audience shows a variance among both the sample populations and between the

first and second weeks.

Lessons were watched half as often the second week of the viewing log

in households of consumer economics students. Lesson viewing was also less

frequent for families of art students, although their decline in frequency

wan not as great. Sample households of psychology students viewed more les-

sons in proportion to other kinds of programming during the second week, but

fewer lessons covered to the first week's log. This contrast to the other

two household groupings is consistent with regard to audience sine: More

people in psychology student households watched lessons the second week. In

households of both art and consumer economics students, audience sine de-

clined at a rate commensurate with that in lesson viewing.

Sinee we know that the rate of completion for fall, 1973-74 TV psycholog

students (34.8 percent of those who registered) was lower than that of the

other two courses (44.9 for art students; 58.1 percent for those registered

in consumer economics), it is interesting to note that the course-viewing

behavior of the sample TV student households is not indicative in a way

one might expect. That is, lesson viewing in the sample households of psy-

chology students fell less than that in the other households during the

second week of viewing log maintenance and yet the completion rate for psy-

chology students overall was the lowest for any of the courses. Conversely,

households of art and consumer economics students watched fewer lessons

during the second week and both of these courses reflected an overall com-

pletion rate considerably higher than that for psychoLogy.
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Television Viewing Behavior: All Program Categories

While an increased program completion rate with regard to television

lessons was consistent with an overall increase for households of psychol-

ogy and an students, the unchanged completion rate for lesson viewing in

consumer economics sample households did not reflect that grouping's over-

all completion rare. The frequency here fell from 91.7 percent the first

week to 87.4 percent the second week.

The viewing behavior of sample consumer economics households differs

from that of the others in the factor of audience size as well as program

completion. As noted earlier, households of consumer economics students

had an increase in viewing instances in the second week of 10.5 percent.

The two other household groupings reflected a decrease in audience size:

art student households' umber of viewing instances wee 15.5 percent less

than that of the first week, and that of psychology students decreased by

35.8 percent.

Frequency of program mentions is a third area in which the viewing be-

havior of consumer economics households contrasts with that of the other

household groupings. The former watched virtually the same number of pro-

grams both weeks, whereas households of psychology studonLe recorded an

average of 33.3 programs per family the second week -- contrasted with 52.1

the first week. Sample households of art students also *bowed a decline

the second week: an average of 35.4 program per family compared with the

first week's average of 50.1

The data show, then, that sample households of consumer economics were

the only grouping in which the same number of programs were watched by more

people (although the programs were watched to completion less often) the

second week than during the first.
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Table XXXVII provides the answer in summary form to the question: nut

viewing changes occur within the major categories between the first and sec-

ond weeks of log maintenance? Both the frequency of program mentions and

the number of viewing instances (calculated by category) are shown on the

form of a range, expressing the lamest and highest occurence indicated by

all household groupings.

Categories

Comedy/Variety
Drama
Children Programs
Neve
Movies

Combined Categories

Percentage of Percentage of
prepram Meat ions .11,104.1.-4MCM2NE

let wk

Range

20.1 - 21.2 17.3 - 20.5
10.8 - 16.0 11.5 - 15.2
12.8 - 14.8 9.7- 11.5
10.0-- 13.0 10.3 - 17.5
8.1 - 10.9 8.2 - 10.5

61.8 - 73.9 57.0 - 75.2

let wk 2nd wk

Range

19.0. 22.0 19.9- 23.3
12.1 - 18.0 12.6 - 16.2
11.8 - 16.9 9.0 4- 12.4

10.0 - 13.7 9.9 - 15.7
8.2 - 12.3 7.6 - 11.6

61.1 - 82.9 59.0 - 70.2

TABLE =VII

Viewing Preferences by Category of All Sample lbuseholds
First and Second Week Viewing Logo

Fall, 1973-74

While changes within did occur, as Table %XXV/ shows (e.g., fewer people

were watching fewer childrenteprograms and more people were watching more

news programs during the second week), the range of the combined major cate-

gories shows that 2122.....41151_10Lleatele households continued to prefer

the same kinds of programs. The table does indicate that while programming

which constituted major viewing categories remained relatively unchanged,

slightly less people were watching.
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Table III compares the =W.° of viewers to programs by category

and by TV student household populations between the first and second weeks

of viewing log maintenance.

Proarea Category

Psychology

2oxi*AK 142112atTVtiglat

TV Student
Households

tat wt. 2nd wt

Student
Households

wic,2nd 14,

Student
Rbuseholds

let wk;

TV Course 1.4 1.7 1.3 1.4 1.2 1.2

*we programs 1.5 1.4 2.0 2.1 1.7 1.6

Childrens programs 1.8 1.7 1.8 2.0 1.5 1.6

Dramatic series 1.8 1.7 2.1 3.4 1.8 1.9

Comedy/Variety programs 1.6 1.8 1.9 2.3 1.5 2.0

Sports programs 1.3 2.3 1.9 1.9 2.1 1.9

Daytime drama 1.2 1.2 1.4 1.7 1.1 1.5

Mbytes 1.6 1.5 2.0 2.4 2.1 2.0

Came/Audience participation
program 1.4 1.4 1.7 2.5 1.5 1.7

Talk shows 1.5 1.3 1.8 1.8 1.8 1.3

A.M. shows 1.2 1.3 1.3 1.5 1.2 1.2

Documentaries 2.2 1.9 1.9 2.6 1.0 2.1

Education programs 1.4 1.3 2.2 1.8 1.0 1.1

Music program 1.4 1.8 3.3 2.6 2.3 2.0

Exercise programs 1.0 1.0 2.0 2.0

Specials 2.5 1.7 2.5 2.9 1.6 3.0

Religion prelims 1.5 2.2 3.2 1.3 2.8

All Categories 1.6 1.6 1.9 2.? 1.6 1.8

TABLE XXXVIII

Ratio of Viewers to Programs by Category
and by TV Student Sample Populations

First and Second Viewing Logs
Fall, 1973-74

Although analysis of data on fluctuations of viewing on a day-to-day

basis, of weekends weave weekdays, or indeed of the viewer attention com-

manded by the several television stations which were identified is not with-

in the scope of this report, it is appropriate to organise the foregoing

data in one additional form. Table XXXIX illustrates the television viewing
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habits of fall sample households from the perspective of time periods through-

out the viewing day. As the distribution of viewing frequency shows, over

half the TV viewing in all households for both weeks of viewing log main

tenance took place after 6 p.m, the heaviest concentration being between

the hours of 6 p.m. and 9 p.m.

Time Periods

6:00 - 8:59 a.m.

Psycholgev

2

Censurer Economics

1st week 1.2.3 11.7 12.6

2nd week 10.1 8.0 10.1

9:00 - 1109 a.m.

let week 9.6 9.5 5.5

2nd week 10.6 13.1 9.8

12:00 - 2:59 p.m.

let week 8.7 8.6 $.4

2nd week 12.4 11.0 6.1

3:00 - 5:59 p.m.

lst week 17.1 19.1 16.1

2nd week 15.5 16.0 14.6

6:00 - 8:59 p.m.

1st week 30.3 29.7 35.7

2nd week 29.0 30.6 34.7

9:00 - 11:59 p.m.

lst week 22.0 21.4 23.7

2nd week 22.4 21.3 24.7

TABLE XXXIX

Distribution of Program Viewing Throughout Viewing Day
by TV Student Sample Populations
First and Second Viewing Logs

Fall, 1973-74
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Perhaps it could be said that this table, the last in a series which

have presented information on the viewing behavior of 93 sample households,

is evidential of the phrase, "prima time,"

Qum, 1973-74 TV STUDENT RWSZWILD VIEWING HABITS

The procedure for analyzing data an the television viewing behavior

of spring, 1973-74 sample households is the same as that used for the fall

semester. Information gathered from the first meek of viewing log mainten-

ance is presented by course and on a comparative basis Where appropriate.

Data from the second week are treated in the same mannerwith the inclu-

sion of corresponding information from the first week.

An exception is the treatment of data concerning the course, Family

Risk Attnagenent. Since the sample 'weber of households obtained is only

seven, we have followed the procedure of calculating the percentage of pro-

gram mentions, completions, etc., but make no attempt to compare these

findings with those pertinent to other spring TV courses.

Once again, the relevant total figures (in table form) preface dis-

cussions of television viewing habits by course groupings; percentages

only are used in subsequent tables referenced by these totals.

Anthropology: First Viewing Log

First Viotti* Um N, gebeY

IV Student Household Sample Size 30

Total Number of Program Motions 1,506

Total Number of Program Completions 1,451

Total Number of Viewing Instances 2.602

TABLE XXXX

First Week Household Viewing Data:
Anthropology Students

Spring, 1973-74
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Table =XXI shows the distribution of program mentions and completions

by category, as well as the percentage of viewing instances each category

commanded during the first week of viewing log maintenance.

2 of -Program 2 of Program 2 of Viewing

CatesorY Mentions Comoletioes instances

Anthropology course:
Dimensions in Mamie. 4.4 98.4 3.4

Ness programs 12.1 100.0 10.4

Childress' programs 15.6 93.6 14.1

Dramatic series 16.5 100.0 19.6

Comedy/Variety programs 19.9 99.0 23.0

Sports pams 2.6 82.5 2.9

Daytime drama 2.2 96.9 1.4

*vies 8.8 100.0 9.0

Oame/Audienee participation
programs 5.4 98.8 4.5

Talk shows 2.1 93.5 1.7

A.M. shows 1.5 95.4 1.0

Documentaries 2.4 97.2 2.8

Education programs 3.4 100.0 2.6

Neste programs 1.4 100.0 1.8

Exercise programs
.

Special* 1.5 91.3 1.6

Religion programs .2 100.0 .2

Totals 100.0 96.3
* 100.0

Overall completion rate for total number of all program mentions

TABLE =Xi

Viewing Preferences of TV Student Households
Anthropology: 1st Viewing Log

Spring, 1973-74

The average number of programs watched in the 30 households of TV

anthropology students was 50.2. And, as the above table indicatas, pro-

grams seen in these households were viewed to completion more than nine

in ten instances.



Pree4and Sketching: First Viewing

Firs V.......s_i_e_.agAsswi

TV Student Eousehold Sample Size 45

Total Number of Program. Mentions 2,290

Total Number of PTogram Completions 2.231

Total Number of Wowing Instances 4,246

TABLE XXXII!

First Reek Bousebold Viewing Data:
Plow:hand Skatohimg Students

Spring, 1973-74
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Table XXX= provide* information on the viewing behavior of sample

households of art students. This grouping had a program viewing average

of 50.9 programs per family.

Catettors?
of Program 2 of Program 2 of Viewing

Hantiopf ComeLetiops _Instances

Art course:
Preehcotd Sketching 4.5 98.0 4.6

News programs 14.7 99.1 13.1

Childress' programs 12.4 98.9 13.0

Dramatic series 12.4 98.9 12.9

Comedy/Variety programs 18.8 92.0 23.1

Sports programs 2.3 100.0 2.0

Daytime drama 4.1 95.7 2.4

Movies 9.1 100.0 9.4

Game/Audience participation
program 7.3 99.4 6.1

Talk shows 2.5 98.2 1.9

A.M. shows 2.0 100.0 1.8

Documentaries 3.5 91.1 4.1

Education programs 4.1 100.0 3.4

Music programs .4 100.0 .4

Exercise programs .6 100.0 .5

Specials 1.1 96.1 1.1

Religion Program* .2 100.0 .2

Totals 100.0 -M* 146:0
*
Overall completion rate for total number of all program mentions

TABLE Wain

Viewing Preferences of TV Student Household*
Pk hand Sketching: First Viewing Log

Spring, 1973-74



3. Physical Geography: Firs.- Viewing Leg

first Viewil&Loi

TV Student Household Sample Size
Total Number of Frog:Am:Mentions
Total Number of Program Completions
Total Number of Viewing Instances

TABLE =XXV

First Week Household Viewing Data:
Physical Geography Students.

Spring, 1973-74

Number

32

1,431
1,337
2,338
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Table XUXV shows the distribution of program mentions, completions,

and viewing instances each category received for the first week recorded

in the log for sample households of geography students. The average number

of programs per household was 44.7.

R of Program % of Program 2 of Viewing

Category Mentions Completions Instances

Course:
Physical Geography 6.4 100.0 4.8

News programa 10.8 95.5 10.7

Children' programs 11.4 90.1 1n.i

Dramatic series 13.9 88.5 16.2

Comedy/Variety programs 20.1 90.9 24.3

Sports programs 2.8 82.5 3.3

Daytime drama 6.8 97.9 4.4

Movies 9.9 93.0 11.3

Game/Audience participation
programs 6.2 100.0 5.1

Talk shows 2.0 96.4 1.9

A.M. shows 1.9 96.3 1.2

Documentaries 2.0 96.4 2.2

Education programs 3.8 100.0 2.9

Music programs .6 100.0 1.6

Exercise programs .3 100.0 .2

Specials .8 90.9 .7

Religion programs 1012
100.0Totals 100.0 93.4*

!
Overall completion rate for total number of all program mentions

TABLE XXUV

Viewing Preferences of TV Student Households
Physical Geography: First Viewing Log

Spring, 1973-74
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4. Imam Risk Manapstment : First Viewing_ 1.2/

!First Vtewitu Loa Number

TV Student Household Sample Size 7
Total Number of Program Mentions 288
Total. Number of Program Completions 280
Total Number of Viewing Instances 528

TABLE XUXVI

First Week Household Viewing Data:
remit* Risk Atinagenent Students

Spring, 1973-74

Table =WIZ illustrates viewing behavior of Foxily Risk Management

student households for the first week of log maintenance. The average num-

ber of programs viewed per family in this, the smallest household sampling

(for both semesters), was 41.1.

7 of Program X of Program 2 of Viewing
Mentions Comple0ons Instances

Course:
Freak Risk Management 5.9 88.2 4.2

News progress 13.5 94.9 12.3
Childress' programs 4.5 100.0 4.5
Dramatic series 12.5 97.2 14.9
Comedrnariety programs 18.1 98.1 23.5
Sports programs 4.2 100.0 4.2
Daytime drama 4.2 100.0 2.3
Movies 15.3 95.5 15.9
Game/Audience participation

programs 3.1 100.0 3.0
Talk shows 3.1 100.0 2.1
A.M. shows .7 100.0 .4
Documentaries 3.5 100.0 4.7
Education programs 8.7 100.0 4.9
Music programs .7 100.0 .8
Exercise programs .3 100.0 .2
Specials 1.4 100.0 1.7
Religion programs ....al AU 4....2..4

Totals 100.0 97.2* 100.0

Overall completion rate for total number of all program mentions

TABLE XXXXVII

Viewing Preferences of TV Student Households
Family Risk Managements First Viewing Log

Spring, 1973-74
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Soria& Viewink Lox Comparisons : nrst Welt

Table VIII provides a comparison of the totals which reference

much of the data discussed in this section of the report.

Total Total Total Sample Site

Program Program liming of

Households, ftlidate Completions lostfnces Ibuseholde

.L.... ....s. .11... ......t.. n

Anthropology 1,506 1,451 96.3 2,602 30.

Freehand Sketching 2,290 2,231 97.4 4,246 45

Physical Geography 1,431 1,337 93.4 2,358 32

Family Risk Management 266 280 97.2 526 7

TABLE MOM
First Wdek Household Viewing Data:
All TV Student Sample Households

Spring, 1973-74

Table EXIUX compares the average number of program viewings and'coo-

pletions per household, as well as the ratio of viewers to programs by

category.

Average Number of Average Number of Average Number of
TV Student Program Viewings Program Completions Viewers per

AN:Beholds, per Household per Household Prqprem

Anthropology 50.2 42.7 1.7

Freehand Sketching 50.9 4a.6 '1.7

Physical Geography 44.7 44.6 1.5

Family Rick Management 41.1 40.0 1.7

TABLE XXX=

First Week Viewing Data:
Calculated by Household

Spring, 1973-74
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As Tables XXXXVIII and XXXXIX show, households of ?reshot(' Sketching

students watched proportionately more programs than did those of any other

household grouping; they also viewed near or to completion a higher per-

centage of programs. Anthropology student sample households averaged fewer

program viewings than did those of art and geography students, yet their

average rate of completion was second only to that for households of art

students. The reverse situation existed with regard to households of geo-

graphy students: The average number of programs viewed was only slightly:

lower than those for art student households, and the completion Mamas

below that of both art and anthropology sample households.

Households of geography students also had the lowest nuaber of viewers

per program (1.5); those of art and anthropology averaged the same number

of viewers (1.7 per program). The site and composition of art student house-

holds, however, show them to be larger than any of the others--in overall

site, in the nusiber of children, and the number of adults. Family site and

ratio of children to adults are the same for the households of geography and

anthropology students.

Table L compares by course and by viewing category the percentage of

program mentions, program completions, and viewing instances in order to

make more clear the contrasts or similarities in viewer preferences during

the first week's viewing log of the spring, 1973-74 sample households.
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Prokram Category
Z of Program

1.tentions
2 of Program

Completions
Z of Viewing

Instances

Anthropology 4.4 98.4 3.4
Sketching 4.5 98.0 4,6
Geography 6.4 100.0 4.8
Family Risk Mgt. 5.9 88.2 4.2

Anthropology 12.1 100.0 10.4
Sketching 14.7 99.1 13.1
Geography 10.8 95.5 10.7
Family Risk Mgt. U.S 94.9 12.3

Anthropology 15.6 93.6 14.1
Children' Sketching 12.4 98.9 13.0
Programs Geography 11.4 90.1 10.1

Family Risk Mgt. 4.5 100.0 4.5

Anthropology 16.5 100.0 19.6
Drama Sketching 12.4 98.9 12.9
Series Geography 13.9 88.3 16.2

Family Risk Mgt. 12.5 97.2 14.9

Anthropology 19.9 99.0 23.0
Comedy/ Sketching 18.8 92.0 23.1
Variety Geography 20.1 90.9 24.3

Family Risk Mgt. 18.1 98.1 23.5

Anthropology 2.6 82.5 2.9
Sports Sketching 2.3 100.0 2.0
Programs Geography 2.8 82.5 3.3

Family Risk Mgt. 4.2 100.0 4.2

Anthropology 2.2 96.9 1.4
Daytime Sketching 4.1 95.7 2.4
Drama Geography 6.8 97.9 4.4

Family Risk Mgt. 4.2 100.0 2.3

Anthropology 8.8 100.0 9.0

Movies Sketching
Geography

9.1
9.9

100.0
93.0

9.4
11.3

Family Risk Mgt. 13.3 95.5 15.9

Anthropology 5.4 98.8 4.5
Game/Audlence Sketching 7.3 99.4 6.1
Participation

CeograPhY 6.2 100.0 5.1
Programs Family Risk Mgt. 3.1 100.0 3.0

Table L is continued on the next page.
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Program Catjupri
T of Pron.=
Mentioqs

2 of Program
Completions

2 of Viewing
instances

Anthropology
Sketching

2.1
2.5

93.5
98.2

1.7
1.9

Talk Shows
Geography 2.0 96.4 1.7

Family Risk Mgr. 3.1 100.0 2.1

Anthropology 1.5 95.4 1.0

A.M. Talk Sketching 2.0 100.0 1.8

Shows Geography 1.9 96.3. 1.2

Family Risk Mgt. .7 100.0 .4

Anthropology 2.4 97.2 2.8

Documentaries
Sketching
Geography

3.5
2.0

91.1,

96.4 2.2
Family Risk Mgt. 3.5 100.0 4.7

Anthropology 3.4 100.0 2.6

Education Sketching 4.1 100.0 3.4

Programs Geography 3.8 100.0 2.9

Family Risk Mgt. 8.7 100.0 4.9

Anthropology 1.4 100.0 1.8

Music Sketthing .4. 100.0 .4

Programs Geography .6 100.0 .6

Family Risk Mgt. .7 100.0 .8

Anthropology . . .

Exercise Sketching .6 100.0 .5

Programs Geography .3 100.0 .2

Family Risk Mgt. .3 100.0 .2

Anthropology 1.5 91.3 1.6

Sketching 1.1 96.1 1.1
Specials

Geography .8 90.0 .7

Family Risk Mgt. 1.4 100.0 1.7

Anthropology .2 100.0 .2

Religion Sketching .2 100.0 .2

Programs Geography .3 100.0 .3

Family Risk Mgt. .3 100.0 .4

Anthropology 100.0 96.3
*

100.0

Course Sketching 100.0 97.4 100.0

Totals Geography 100.0 93.4 100.0

Family Risk Mgt. 100.0 97.2 100.0

*Overall completion rate for total number of all program mentions

TAME L

Viewing Preferences of All TV Student Households
Compared by TV Student Course Enrollment

Spring, 1973-74
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Following the procedure established in the evaluation of TV student

household viewing habits during the previous semester, we have again con-

sidered any viewing category which commanded ten percent or more of all

program mentions and total viewing instances to be a major one. Table L

Shown that households of anthropology students had the highest viewing coup-

pletion rates in three of the four for program categories, and those of

geography students had the lowest mrcentage of viewing completions in all

of the four major categories. The latter grouping's overall completion

rate, i.e., with regard to all categories, was the lowest of any sample

household's. Progrmcmapletion rates for households of Freehold SkstAing

students were the highest overall, yet in the major categories, only news

progymmaingwas watched to completion more often by this sampling.

A look at viewing behavior as measured by frequency of program mentions

and percent of viewing instances does not show, within the major categories,

any one household grouping to be consistently high ur low in comparison

with other household groupings.

Table LI demnstrates the range of program mentions and total viewing

instances which constitute each of the "major" categories. It represents

the viewing activity of all spring sample households except those of Pang?*

Risk Manages ant students.

Major Program % of Program Z of Viewing

Categories !Tentions ;flatmate

Comedy/Variety 18.8 - 20.1 23.0 - 24.3

Drams Series 11.4 - 16.5 12.9 - 19.6

Children' Programs 11.4 - 15.6 10.1 - 14.1

News Programs 10.8 - 14.7 10.4 - 13.1

Combined Categories 53.5 - 66.9 56.4 - 71.1

TABU LI

Viewing Preferences by Category of All Sample Households
First Week Viewing Log

Spring, 1973-74
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in the sample households under consideration here--those of students

enrolled in anthropology, art, and geography--televiied lessons were avail-

able on the basis of two new lessons per week for anthropology and art,

and three per week for geography. All were aired on KOCH, and geography

wee available on HAW, as well. Table L Shows households of geolraphy stu-

dents to have cited the highest instance of lesson mentions (6.4%). The

fact that the course was brow: cast three times per week on two channels

account* for the higher frequency. Lesson viewing in households of anthro-

pology and art students were recQrded with virtually the same frequency:

4.4 and 4.5 percent respectively of all program mentions.

Households of geography students also cited the largest audience with

regard to lesson viewing (4.8 perhhant of all viewing instances recorded

in that sampling), and those of Freehand Sketching nearly the same: 4.6

percent. Sample households of anthropology students showed a slightly

lower frequency of viewing instances (3.41).

All three households shoved a high rate of viewing completion with

regard to the lessons: Sample households of anthropology students finished

watching all or nearly all of the lessons 98.4 percent of the time, those

of Freehand Sketching students did so 98 percent of the time, while geo-

graphy student households indicated a 100 percent completion rate.

Table LII shows the ratio of viewers to programs by program category

and by TV student sample populations. While the ratios differ among pro-

gram categories for each of the samplings, the overall viewing ratio is

the same for households of anthropology* and art students. The latter group,

however, averages a larger number of persons per household. And while the
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bona eholds of anthropology and geography students average thi. sans number

of persons per household, those of geography students had a slightly lower

ratio, overall, of viewers to programs.

Anthropology.
TV Student

Program Crieaorl llotpeholds

Sketching
TV Student
Road&

Geography Family Risk IV.
TV Student TV Student

Awm03.ols Row ids

TV Course 1.4 1.9 1.3 1.3

News programs 1.5 1.7 1.6 1.7

Childress' programs 1.6 2.0 1.5 1.8

Dramatic series 2.1 1.9 1.9 2.2

Comedy/Variety programs 2.0 2.3 2.0 2.4

Sports programs 1.9 2.6 2.0 2.4

Daytime drama 1.1 la 1.1 1.0

Mbvies 2.9 1.9 1.9 1.9

Came/Audlemos participation
programs 1.5 1.5 1.4 1.8

Telk shows 1.5 1.4 1.5 1.2

A.M. shows 1... 1.6 1.0 1.0

Documentaries 2.1 2.2 1.9 2.5

Education programs 1.3 1.5 1.3 1.0

aisle programs 2.3 1.6 1.6 2.0.
Exercise programs 1.6 1.0 1.0

Specials 1.9 1.8 1.5 2.3

Religion programs 1.7 2.3 1.4 2.0

All Categories 1.7 1.7 1.5 1.7

TABLE Li/

Ratio of Viewers to Programs by Category
and by TV Student Sample Populations

First Viewing Log
Spring, 1973 -74

SECOND WE OF VIEWING LOG MAINTENANCE

As with fall viewing data, Information collected from the second week

of the spring viewing logs is treated on a comparative basis in order that

any changes between the first and second weeks may be made more readily

apparent.
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whereas the fall, 1973-74 viewing log data were collected on the basis

of the return of both logs, i.e., if a student did not complete a second

week viewing record, that from the first week was not computed, the pro-

cedure for gathering data was altered during the spring semester. The in-

formation contained in all viewing logs sent us--for both weekswas used.

The fact that not all students who recorded viewing information for one

week did so for a second time is reflected in the reduced sample size for

each household grouping during the second week. Calculations regarding

viewing behavior during the second week have thus been mede--where appro-

priateon the basis of the smaller sample size.

Anthrppo lops: First and Secoud fAam...'red

Viewing Loft First Week, Seeopd Week

TV Student Household Sample Size 30 23
Total Number of Program Mentions 1,506 750

Total Number of Program Completions 1,451 738

Total Number of Viewing Instances 2,602 1,379

TABLE LIII

Comparison of Household Viewing flats:
First and Second Viewing Loge

Anthropology Students
Spring, 1973-74

After taking into consideration the smaller sample size (by 23.32)

for the second week, it is apparent that households of anthropology stu-

dents watched fever programs during the second phase of the viewing log.

The average number of programs viewed per household fell free 50.2 during

the first week to 32.6 the second week.
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Table LIV compares the distri.bution of program mentions and completions

by category for each of the weeks, as well as the contrasting percentages

of viewing audience commanded by each category.

Program Catemory
of Program
Plantkolls

I of Program x of Viewing
...-41LUBSBIL

1st 2nd wk

Anthrwology course:

1st wk 2nd let wk 2n4 wk

Dimensions in'Ouitursa 4.4 3.7 98.4 96.4 3.4 2.6
Mews programs 12.1 17.2 100.0 100.0 10.4 17.5
Childrense programs 15.6 9.0 93.6 100.0 14.1 7.1
Dramatic series 16.5 21.8 100.0 93.3 19.6 24.9
Comedy/Variety programs 19.9 12.5 99.0 98.9 23.0 15.2
Sports programs 2.6 2.9 82.5 100.0 -2.9 3.0
Daytime drama 2.2 1.7 96.9 100.0 1.4 .9
1knries 8.8 13.0 100.0 96.9 9.0 13.7
Game/Audience participation

programs 5.4 5.2 98.8 97.4 4.5 4.3.
Talk shows 2.1 1.6 93.5 100.0 1.7 .9
A.M. shows 1.5 1.7 95.4 100.0 1.0 1.2
Documentaries 2.4 4.4 97.2 100.0 2.8 4.5
Education programs 3.4 2.5 100.0 100.0 2.6 1.6
Music programs 1.4 .2 100.0 100.0 1.8 .2
Exercise programs
Specials 1.5 2.5 91.8 100.0 1.6 2.5
Religion programs .1 100.0 100.0 .2 .1

Totals 100.0 100.0 96.3* 98.4 100.0 100.0

*Overall completion rate for total number of all program mentions

TABLE LIV

Comparison of Viewing Behavior
Anthropology: 1st and 2nd Viewing Logs

Spring, 1973-74

Viewing behavior with regard to television lessons in anthropology stu-

dent households changed from the first to the second week. Porty-five and

one-half percent fewer lessons were watclsed'the second week of viewing log

maintenance. Of the lessons viewed the second week, fewer were seen to or

near completion.



58

While the completion rate for lesson viewing fell slightly during the

second week, that for all the viewing categories rose--from 96.3 percent

to 98.4 percent. Viewing behavior as determined by frequency of program

mentions and viewing instances fluctuated between the first and second weeks.

With regard to the "major" viewing categories, households of anthropology

students watched considerably more news, dramatic fare, and movies, while

viewing in the categories of childrente programming and comedy/variety shows

was down.

Freehand Sketching: First and Second_ Weeks Comyarei

Fiewina Lod Firs; Week Second Week

TV Student Household Sample Size 45 37

Total Number of Program Mentions 2,2410 1,609

Total Number of Program Completions 2,231 1.476

Total Number of Viewing Instances 4,246 3,109

TABLE LV

Comparison of Household Viewing Data:
First and Second viewing Logs
Freehand Sketching Students

Spring, 1973-74

The sample size of households of Freehand Sketching students was 17.8

percent smaller the second week of the viewing log. Those which provided

us with information about viewing behavior during the second week indicated

a lesser amount of television - -in termer of program mentions--was watched:

The average number of programs watched per household fell from 50.9 the

first week to 43.5 the second week.

Table LVI compares the distribution of program mentions, completions,

and attendant audience sire by category for each week of viewing log main-

tenance.
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% of Program x of Program Z of Viewing
Meptions Co oke 1140P0 1V44 antes

..),LL_Ot 2nd wk, 1st we tad wk laiLk .2nd wk

Art course:
Freehand Sketchilig 4.5 3.2 98.0 96.2 4.6 2.5

Mews programs 14.7 11.6 99.1 96.8 13.1 10.9

Children' programs 12.4. 18.3 98.9 99.3 13.0. 18.9

Dramatic series 12.4 14.0 98.9 97.8 12.9 14.9

Comedy/Variety programs 18.8 13.2 92,0 99.5 23.1 15.7

Sports programs 2.3 2.5 100.0 95.1 2.0 2.5

Daytime drana 4.1 4.1 95.7 98.5 2.4 2.4

Movies 9.1 9.7 100.0 100.0 9.4 11.6

Game/ Audience participation

programs 7.3 9.4 99.4 99.3 6.1 7.2

Talk shows 2.5 2.7 98.2 93.0 1.9 2.3

sbaws 2.0 2.5 100.0 80.5 1.8 1.8

Documentaries 3.5 3.7 91.1 98.3 4.1 4.3

Education programs 4.1 1.6 100.0 100.0 3.4 1.1

Music programs .4 .4 100.0 100,0 .4 .4

Exercise programs .6 .6 100.0 100.0 .5 .5

Specials 1.1 2.2 96.1 97.1 1.1 3.0

Religion programs .2 .1 100.0 100.0 .2 .0

Totals 100.0 100.0 97.4 97.9 100.0 100.0

Overall completion rate for total number of all program mentions

TABLE LVI

Comparison of Viewing Behavior
Freehand Sketching: let and 2nd Viewing lags

Spring, 1973 44

As indicated in the above table, fewer lessons were watched by fewer

people during the second week of the viewing log. Of the lessons watched,

slightly fewer were seen to or near completion.

The viewing completion rate for all categories was fractionally higher

at the second week. The frequency of program mentions changed as well, but

not enough so that the ranking of "major" viewing categories was altered.
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1....ftWILSIES-alFira" and Second WeektLEEti

!levies Lost

TV Student Household Sample Size
Total Number of Program Mentions
Total amber of Program Completions
Total Number of Viewing Instances

Fiat *leek

32
1,431
1,337
2,358

Second Week

27

1,171
1,165
2,064

TABLE lynx
Comparison of Roumehold Viewing Date

Physical Geography: let and 2nd Viewing Logs
Spring, 1973-74

Eighty-five percent of those who kept a viewing loge for one week re-

turned a second week log. As Table LVII shows, the viewing behavior of the

23 households of geography students during the second week included fewer

program mentions. The average number of programs viewed per household

dropped from 44.7 the first week to 43.4 the second week.

Table LVIII compares the distribution of plegrimmmentions and couple-

tions by category for each of the weeks, as well as the percentages of

viewing instances commanded by each program category.
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Projtram Cater*?
2 of Program

Mentions

2 of Program
Completions

2 of Viewing
Instances

TV Course:

1st wk 2nd wk 1st wk ?.and wk let wk 2nd wk

Physical Geography 6.4 3.8 100.0 100.0 4.8 3.0

News programs 10.8 8.4 95.5 97.0 10.7 7.3

Childrene programs 11.4 14.3 90.1 98.8 10.1 13.1

Dramatic series 13.9 16.7 88.5 100.0 16.2 20.2

Comedli Variety programs 20.1 16.1 90.0 97.9 24.3 17.4

Sports progress 2.8 2.6 82.5 100.0 3.3 2.8

Daytime dram 6.8 6.8 97.9 100.0 4.4 3.9

Movies 9.9 9.6 93.0 96.4 11.3 10.1

Gass/Audience participation
programs 6.2 9.0 100.0 99.0 5.1 8.4

Talk shows 2..0 2.3 96.4 96.3 1.7 3.4

A.M. shows 1.9 1.8 96.3 95.2 1.2 1.1

Documentaries 2.0 3.5 96.4 100.0 2.2 4.1

Education programs 3.8 1.8 100.0 100.0 2.9 1.2

Music programs .6 .5 100.0 100.0 .6 .6

Emercise programs .3. .6 100.0 190.0 .2 .3

Specials .8 1.9 90.9 100.0 .7 2.5

Religion programs .3 .3 100.0 100.0 .3 .6

Totals 100.0 100.0 93.4
*

99.5 100.0 100.0

1
Overall completion rate for total number of all program mentions

TABLE LVIII
Comparison of Viewing Behavior

Physical Geography: lst and 2nd Viewing Logs
Spring, 1973-74

Although 44.8 percent fewer lessons were watched in households of geo

graphy students the second week, all lessons were still watched to or near

completion.

The completion rate for all program categories rose during the second

week: from 93.4 percent to 99.5. And, while the frequency of program men-

tions also changed during the second week, these changes were not enough to

alter the ranking of the "major" program categories.



nt: Fet and Second Weeks Oared

tietatalia First Weak Second Week

TV Student Household Sample Size 7 5

Total Number of Program Mentions 288 200

Total Number of Program Completions 280 194

Total Number of Viewing Instances 528 343

TABLE LIN

Comparison of Household Viewing Data
"motif Mak Manwoment: let and 2nd Viewing Logs

Spring, 1973-74

Because the sample else of Amity Risk Management households is so

small-for 4othwaft of viewing log maintenance-Tables I= and LX ere

presented with no further elaboration.

Program Category
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of Program 2 of Program Z of Viewing
Mentions Completions ituit4iFea

jet wk 'and wk .Uptyik ALA ijityl lark
TV Course:

Famik Ptak Management 5.9
News programs 13.5
Children' programs 4.5

Dramatic series 12.5

Comedy/Variety programs 18.1

Sports programs 4.2
Daytime drama 4.2

Movies 15.3
Gime/Audience participation

programs 3.1

Talk shows 3.1

A.M. shows .7

Documentaries 3.5

Education programs 8.7

Music programs .7

Exercise programs .3
Specials 1.4

Religion programs .3

3.0 88.2 100.0
16.0 94.9 87.5
3.0 100.0 100.0

15.5 97.2 100.0
5.0 98.1 100.0
2.5 100.0 100.0
3.5 100.0 100.0

16.0 95.5 100.0

6.0 100.0 100.0
3.5 100.0 100.0
4.5 100.0 100.0

3.5 100.0 100.0
13.0 100.0 92.3
1.0 100.0 100.0
.5 100.0 100.0

3.5 100.0 100.0

4.2 2.6
12.3 114.9
4.5 3.2

14.9 17.8
23.5 6.7
4.2 2.6
2.3 3.8

15.9 11.2

3.0 5.2
2.1 2.6
.4 4.4
4.7 3.8
4.9 9.6
.8 .9
.2 ..3

1.7 4.4
.4 .

Total's I= 1K6 47:21""WiT WU Tire

*Overall completion rate for total number of all program mentions

TABLE LX

Comparison of Viewing Behavior
FamCif Riak Akmagewnts 1st and 2nd Viewing Loss

Spring, 1973-74
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1973 -74 TV Student itsBab d

Following, again, the procedure established for fall, 1973-74 sample

households, summary discussion is preceded by a table which illustrates,

both by program category and by course enrollment, the differences in view-

ing behavior of spring, 1973-74 sanpie households between the first and

second weeks of viewing log maintenance. Data free the Fatty Risk ikm-

agement sample households, while presented in the preceding section, is

not included in the summary table or discussion. Because of the small num-

ber of households which participated in keeping a viewing log, the infor-

mation obtained cannot be reliably considered typical of television viewing

behavior on the part of households which had a umber enrolled in Pamir*

Risk Management.



catelton
2 of Program 2 of Program

Mentions ComPA,Odets

lat wk.. and wk lat wk. 2nd wk

2 of Viewing
newts*

let wk 2nd Wit

Anthropology 4.4 3.7 98.4 96.4 3.4 2.6
TV Course Sketching 4.5 3.2 98.0 96.2 4.6 2.5

Geography 6.4 3.8 100.0 100.0 4.8 3.0

Anthropology 12.1 17.2 100.0 100.0 10.4 17.5
News Sketching 14.7 11.6 99.1 96.8 13.1 10.9

GeoStaft 3.0.8 8.4 95.5 97.0 10.7 7.3

Childress'
Pro Sraus

Anthropology
Sketching
Geography

15.6
12.4
11.4

9.0
18.5
14.3

93.6
98.9
90.1

100.0
99.3
98.8

14.1
13.0
10.1

7.1
18.9
13.1

Anthropology 16.5 21.8 100.0 93.3 19.6 24.9
Drama series Sketching 12.4 14.0 98.9 97.8 12.9 14.9

Geography 13.9 16.7 88.5 100.0 16.2 20.2

Anthropology 19.9 12.5 99.0 98.9 23.0 15.2
Conedligariety Sketching 18.8 13.2 92.0 99.5 23.1 15.7

Gso8raPhY 20.1 16.1 90.9 97.9 24.3 17.4

Anthropology 2.6 2.9 82.5 100.0 2.9 3.0
Sketching 2.3 2.5 100.0 95.1 2.0 2.5
Geography 2.8 2.6 82.5 100.0 3.3 2.8

Anthropology 2.2 1.7 96.9 100.0 1.4 .9
Daytime drama Sketching 4.1 4.1 95.7 98.5 2.4 2.4

Geography 6.8 6.8 97.9 100.0 4.4 3.9

Anthropology 8.8 3.3.0 100.0 96.9 9.0 1.3.7
Sketching 9.1 9.7 100.0 100.0 9.4 11.6
Geography 9.9 9.6 93.0 96.4 11.3 10.1

Game/Audience Anthropology 5.4 5.2 98.8 97.4 4.5 4.1
Participation Sketching 7.3 9.4 99.4 99.3 6.1 7.2
Programs Geography 6.2 9.0 100.0 99.0 5.1 8.4

Anthropology 2.1 1.6 93.5 100.0 1.7 .9
Talk shows Sketching 2.5 2.7 98.2 93.0 1.9 2.3

Geography 2.0 2.3 96.4 96.3 5.1 8.4

Anthropology 1.5 1.7 95.4 100.0 1.0 1.2
A.M. shows Sketching 2.0 2.5 100.0 80.5 1.8

Geography 1.9 1.8 96.3 95.2 1.2 1.1.

Table LSI is continued on the next page.
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2 of Program
Mentions

2 of Pvogran
Completions

2 of Viewing
Instances

Anthropology

1st 9k 2nd wk Sat wk 'ad wk IOLA bi-nk

2.8 4.52.4 4.4 97.2 100.0
Doctureataries Sketching 3.5 3.7 9141 98.3 4.1 4.3

Geography 2.0 3.5 96.4 100.0 2.2 4.1

Anthropology 3.4 2.5 100.0 100.0 2.6 1.6
Education Sketching 4.1 1.6 100.0 3.4 1.1

Geography 3.8 1.8 100.0 100.0 2.9 1.2

Anthr opology 3.4 .2 100.0 100.0 .2

Mole Sketching .4 .4 100.0 100.0 .4 .4

Geo8ra Phy .6 .5 100.0 100.0 .6 .6

Anthropology 011. Me MO

Exercise Sketching .6 .6 100.0 100.0 .5 .5

Geography .3 .6 100.0 100.0 .2 .3

Anthropology / 5 2.5 91.3 100.0 1.6 2.5

Specials Sketching 1.1 2.2 96.1 97.1 1.1 3.0

GeograPhy .8 1.9 90.0 100.0 .7 2.5

Anthropology 100.0 100.0 96.3
*

98.4 100.0 1004
Totals Sketching 100.0 100.0 97.4 97.9 100.0 100.0

Geography 100.0 100.0 93.4 99.5 100.0 100.0

ell

Overall completion rate for total number of all program mentions

TABLE LEI

First and Second Viewing Logs
Viewing Preferences of All TV Student Ebuseholds

Compared by TV Student Course Enrollment
Spring, 1973-74

Televisipn Viewing Behavior: TV Coarsest

Discussion of chimps in viewing behavior during the second week--with

regard to TV lessons and other categories as wall-Yeast be qualified by rec-

ognition that data on the latter week of log maintenance reflect the be-

havior of only those who kept a record for both weeks. We have, of course,

no way of knowing later patterns of viewing behavior for those who kept a

log for the first week only.
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Table =I shove that in all the household groupings, lesson viewing

was less frequent the second week. Households of geography students--which

watched more lessons than those of anthropology or sketching students dur-

ing the first week--reflected the largest drop in lesson viewing: from

6.4 percent of all program mentions the first week to 3.8 percent the sec-

ond week. It is perhaps significant that within Mesas completion rates

for spring, 1973-74, geography students wan to 29.9 percent. This

can be compared to the completion rates for anthropology students (41.7

percent) and those enrolled in PrivikandSketniring (44.6 percent).

Table III also indicates that fewer people in all households watched

lessons during the secmadwalk of viewing log maintenance. With the esnap-

tioo of the geography student sample households, which reflected a lesson

completion rate of 100 percent during both weeks, viewers Indicated they

watched lessons to or near completion slightly less often.

Teleyision Viewing Behavior; All Categories

Viewing completion rates overall increased during the second week of

log maintenance for each of the household groupings. (All had a viewing

completion rate higher than 90 percent for the first week.)

While more programs were watched to completion during the second week,

few programs overall were watched in each of the sample household group-

ings. In households of anthropology students, the average number of pro-

grams viewed declined 35.1 percent, from 50.2 progress the first week to

32.6 the second. In the other two household groupings, the decline was

not as great: those of freehand Sketching students watched 14.5 percent

Omer (the average number of programs viewed per household fell from 50.9
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the first week. to 43.5 the second).. Households of geography students had

the smallest' decrease in program. viewing: nine percent.

Table. LXII. provides the answer, in summary.formv to the question: Did

viewing changes occur within the major categories between the first and

second weeks of log maintenance? Both the frequency of program mentions

and the number of viewing instances (calculated by category) are Own in

the form of a range, empressing the lowest and highest proportion indicated

by all household groupings under consideration.*

Categories,

Cbms40Variety
Drama
Children.' Programs
News
Movies

Combined Categories

Percentage of
Prit_timagelest

let wk 2nd wk,

Percentage of
yintlagamtega

het wk, ALA
Range Range

18.8 - 20.3. 12.5 - 16.1 23.0 - 24.3 15.2- 17.4

12.4 - 16.5 14.0 - 21.8 12.9 - 19.6 14.9 - 24.9

11.4 - 15.6 9.0 - 18.5 10.1 - 14.1 7.1 - 18.9

10.8 - 14.7 8.4 - 17.2 10.4 - 13.1 7.3 - 17.5

8.8- 9.4 9.6 - 13.0 9.0 - 11.3 10.1- 13.7

62.2 - 76.8 53.5 - 86.6 65.4 - 82.4 54.6 - 92.4

TAUB LXII

Viewing Preferences by Category of All Sample Pouseholds
Pinot and Second Week Viewing togs

Spring, 1973-74

Table LXII indicates that while there were fulctuations in viewing

within major categories between the first and second weeks, they were not

sufficient to alter the categorieerankift. A look at Table III, which

gives data on viewing behavior of each household grouping, shows that with

regard to the major viewing categories, behavior of anthropology student

sample households differed from that of the others. In the category of news

*Data on sample households of Astrity Risk Mhnapswest students is not in-
cluded.
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programming this sampling had a viewing increase of five percent during

the second week. Households of art and geography students watched less

news during the second week. In the area of chi/Arens' programming, an-

thropology student households watched six percent less the second week,

while viewing in this category rose in households of art and geography

students.

In the programming categories of CtiesdyiParielif and Dwisatio series*

which, we found, were most likely to draw audiences of more varied ages- -

viewing on the part of all households was lighter and heavier respectively.

Again, the behavior of anthropology student households is the more notice-

able because this sampling shows the greatest decrease in the tbeargirark-

etv category and the greatest increase in that of Dramatic, series.

While changes in program viewing did occur between the first and sec-

oad weeks, then, the range of ccebined major categories (Table LXII) indi-

cates that people in all the sample houaeholds continued to prefer the same

kin0 of ,programming. The table does show that for the second week of view-

ing log maintenance, the range of viewing behavior in term of both program

mentions and viewing instances is broader for combined major categories.

This seems to indicate that sample household viewing preferences were more

similar in their focus on "major categories" during the first week. Ac-

cording to the range displayed for behavior the second week, the preferences

were considerably more varied by comparison with both the first week and

among household samplings (see Table LX/).

Table LXIII compares the ratio of viewers to programs by category and

by TV student household populations between the first and second weeks of



viewing log maintenance. It shows that while viewing attendance varied

among categories, there was an overall increase in viewing instances for

all sample household groupings the second week.

PragramCatejory

TV Course
News programs
Children.' programs
Dramatic series
Comedy/Variety programs
Sports programs
Daytime drams
*vies
Came/Audience partitipation

programs
Talk shows
A.14. shows

Documentaries
!duration programs
!Wit programs
Ri.rcise programs
Specials
Religion programs

All Categories

Anthropology

TV Student

IIMESkW.
lea.*

Sketching Geography

TV Student TV Student
Households molds

1AILIALIMA

1.4 1.3 1,9 1.5. _1.3 1.4
1.5 1.9 1.7 1.8 1.6 1.5

1.6 1.4 2.0 2.0 1.5 1.6
2.1 2.1 1.9 2.0 1.9 2.1

2.0 2.2 2.3 2.3 2.0 1.9
1.9 1.7 1.6 1.9 2.0 1.9

1.1 1.0 1.1 1.1 1.1 1.0

1.9 1.9 1.9 2.3 1.9 1.9

1.5 1.4 1.5 1.5 1.4 1.6
1.5 1.1 1.4 1.6 1.5 2.6

1.2 1.3 1.6 1.4 1.0 1.1
2.1 1.9 2.2 2.3 1.9 2.1
1.3 1.2 1.5 1.3 1.3 1.2
2.3 1.5 1.6 1.8 1.6 2.2
. . 1.6 1.7 1.0 1.0
1.9 1.8 1.8 2.7 1.5 2.4
1.7 1.1 2.3 1.0 1.4 1.5

1.7 1.8 1.7 1.8 1.5 1.7

TAStE LXIII

Ratio of Viewers to Programs by Category
and by

TV Student Sample Populations
Spring, 1973-74

Concluding the discussion of television viewing behavior for spring

sample TV student households is a table which illustrates this behavior

from the perspective of time periods throughout the viewing day. It shove

that during both weeks of log maintenance, the majority of television view-

ing took place from 6:00 p.m. on. Of the three sample household populations



under consideration here, that of Preehamd Sketahing students was the only

one to show a decrease in viewing during so-called "prime Pimp: Their

program preferences during the second week show that while TV viewing still

peaked around 6:00 - 9:00 p.m., more took place during the overall viewing

day. This is in contrast to both first week viewing distribution for the

same sample population and the viewing behavior of anthropology and geo-

graphy student households.

Anthropology Sketching Geography

TV Sample TV Sample TV Sample

ameba& lalgthalk ftagiat.

6:00 - 8:59 a.m.

1st week
2nd week

9:00 - 11:59 a.416

7.1
4.9

8.0
9.7

10.0
9.3

lst week 11.6 9.1 11.7

2nd week 6.0 12.5 10.9

12:00 - 2:59 p.m.

let week 4.4 9.4 9.3

2nd week 4.9 11.7 10.7

3:00 5:59 p.m.

let week 19.9 20.5 18.1

2nd week 16.7 17.2 13.3

6:00 - 8:59 p.m.

let week 34.9 31.2 31.3
2nd week 39.1 28.5 34.4

9:00 - 11:59 p.m,

let week 22.1 21.8 19.6

tad week 79.4 20.4 21.4

TABLE LXIV

Distribution of Program Viewing Throughout Viewing Day

by
TV Student Sample Populations
First and Second Viewing Logs

Spring, 1973-74



FALL, 1973-74 TV STUDENT HOUSERnLn v!EWING HABITS VERSUS SPRING, 1973-74

TV =Dar HOUSEHOLD VIEV1NG HABITS: ,10D2ARISONS AND CMCLUSIONS.

Table LXV summarizes, from a quantitative viewpoint, the television

viewing behavior of the TV student sample households for the

dente year.

TV Student
Households

Fall Semester,
1973-74

Psychology
Art

Ca

Sp g Semester,
193-74

Anthropology
Sketching
Geogniehy
F.B.M.

Average Number
of

fteanaMseinsa
1st .k 2nd wk

-B. ,n.

Average Number
of

Prqstram Completions

ist wk 2nd wk

.n.

1973-74 sea-

Average
Audience
per Frog=

lett& 2nd wk

52.1 33.3 39.7 98.2 284 100.0 1.6 1.6

50.5 36.4 42.4 90.8 32.0 97.1 1.9 2.2

40.0 40.2 36.6 100.0 35.1 100.0 1.6 1.8

50.2 32.6 48.4 98.4. 32.1 96.4 1.7 1.8

50.9 43.5 49.6 98.0' 42.6 96.2 1.7 1.8

44.7 43.4 41.8 100.0 43.1 100.0 1.5 1.7

41.1 40.0 40.0 88.2, 38.8 100.0 1.8 1.7

*Again, due to the small sample size, data on these households Mei?*
Rfak Management) are presented without elaboration.

TABLE LXV

Data on Viewing Habits of TV Student Sample Households
Fall, 1973-74 A Spring, 1973-74

The table mskesreadily apparent the similarity of viewing behavior among

households of psychology and art students (fall semester) and those of an-

thropology and sketching students (spring semester) with respect to numbers

of program viewings and numbers of those viewed to completion. These simi-

larities in viewing behavior are also quite apparent between households of

fail, consumer economics students and those of spring, geography students.
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The fact that student sample households of psychology and art (fall

semester), anthropology and sketching (spring ewmester) watched an average

of 17 percent more television-in terms of program mentions-than do those

of consumer economics and geography students does not, however, =teal to

their behavior with regard to viewing television lessons. AI sample house-

holds of TV students reported watching fewer lessons the second week of

viewing log maintenance, as Table LEVI makes clear.

TV Student
agmbaLs

Total Avg. Sum. of
Sample Number of Lessons Viewed

Side Lana. Viewed

Lesson I of Decrease
Completion

Rata Len. _Viq

Fall Semester,
1973-74

1st wk2siwk is wk 2nd wk 1st wk 2nd wit Is wk 2nd iok 2nd wk

Psychology 31 31 37 39 1.8 1.3 98.2 100.0 31.5
Art 38 38 119 69 3.1 1.8 90.8 97.1 42.0
Economics 24 24 62 32 2.6 1.3 100.0 100.0 48.4

Spring. Semester,
1973.-74

Anthropology 30 23 56 28 2.2 1.2 98.4 96. 45.5
Sketching 45 37 103 51 2.3 1.4 98.0 96.2 39.1
Ceograehy 32 27 92 44 2.9 1.6 100.0 100.0 44.8
F. R. M. 'I 7 5 17 6 2.4 1.2 88.2 100.0 50.0

%maw Risk Managempd

TABLE LXVI

First and Second Week Lesson Viewing Behavior
All Sample Sousehilds

Fall, 1973-74 & Spring, 1973-74

As discussed earlier (page 26), two new psychology lessons were aired

each week: new lessons in Rietory of Art and The Great Consumer Contest

were shown three times a week. All were aired on KOCE. History of Art was

the only TV course offered on a VHF channel and The Great Consumer Contest
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was available on KCET, the Los Angees public station. The above table

shows on the basis of first week data, that of the TV courses offered dur-

ing the fall, only the students enrolled in History of Art repeated lesson

viewing and only to a smell extent. Whether this was due to increased

availability of the course or to some other factor is not known.

During the spring semester, all courses but that of physical geography

were shown on the basis of two new lessons a week. Geography was aired

three times per week and was 'shown, along with Panay Riakikkmagements on

a TRIP station as well as on. Channel SO. Students from all spring sample

households excepting those of geography were found to have repeated their

lesson viewing during the first week, and to a larger degree than did sam-

ple households of fall art students.

Another look at Table LXVI shows that all households, with the excep-

tion of those having a member enrolled in sketching and anthropology, were

viewing more lessons to completion during the second week, even though the

total number of lessons viewed was lower in all households when compared

with that recorded for the first week. In sample households of sketching

and anthropology students, the viewing completion rate dropped less than

two percentage points. Throughout viewing log maintenance, all sample

households watched to or near completion more than nine in every ten les-

sons viewed.

This information seems to indicate that the less television is watched,

the greater the propensity to watch programs to or near completion, at ob-

servation reinforced by the overall program viewing completion pattern ex-

hibited by the sample households. (See Table LXVII.)



TV Studegt Bolds

74

Total Number of Overall
Second Week Program Completion

Promo) Mentions: Rate

of Z of
Increasa Mama ALA- 20-it

Pal Semester, 1973-74

Psychology - 35.9 73.6 86.7
History of Art . 28.0 86.1 87.9

Consumer Economics .6. - 91.7 87.4

Spring Semester, 1973-74

Anthropology - 35.1 96.3 98.4

Freehand SketChing 14.5 97.4 97.9

Physical Geography - 2.9 93.4 99.5

Family Sisk Ninagemant . 2.7 97.2 97.0

TAALR Wit

Relationship Between Viewing Completion Rates and
DeLrease in Number of Program Mentions

Pall, 1973-74 A Spring, 1973-74 Sample Households

With regard to the categories which command the bulk of viewing atten-

tionboth in terms of program mentions and attendant audienceTable MITI

compares viewing behavior of both semesters' samplings. While some trends

are observable, e.g., during the fall, all samplehommeeluOkho watched more

news and lees childrene programming the second week and during spring, all

sample household' viewed more dramatic programs and less in the Conedyfrari-

sty category, no radically altered viewing pattern emerges.



Simple 89useholds

Fall Semester,

75

MA.M21.6"....1.11EGORIM

Qiildrens' Comedy/ ZoUbined

211M0111... Prams ValletT Micalat to

1973-74

Psychology
1st wk 10.8 14.8 10.8 20.7

2nd wk 11.4 11.5 11.5 17.3

Art*,

wk 10.0 14.7. 13.4 21.2

2nd wk 10.3 9.7 13.9 19.4

Economics
lot .k 13.0 12.8 16.0 20.1
2nd wk 17.5 10.8 15.2 20.5

Spring Semester,
1973-14

Anthropology
let wk 12.1 15.6 16.5. 19.9

2nd wk 17.2 9.0 21.8 12.5

Sketching
1st wk 14.7 12.4 12.4 18.8

2nd wit 11.6 18.5 14.0 13.2

Geography
1st wk 10.8 11.4 13.9 20.1

2nd Mt 8.4 14.3 16.7 16.1

F. x. M.

let wk 13.5 4.5 12.5 18.1

2nd wk 16.0 3.0 15.5 5.0

*pant y Risk Pkotagement

TABLE LXVIII

Comparison of Major Viewing Categories
Fall, 1973-74 vs. Spring, 1973-74

8.8 65.2
8.2 59'9

9.3 10.6
10.5 63.8

10.5 72.8
10.3 74.3

8.8 72.9

13.0 73.5

9.1 67.4
9.7 67.0

9.9 74.5
9.6 65.1

15.3 63.9
16.0 55.5

Table LXVIII shows that all household samplings but those of fall, con-

sumer economics and spring, anthropology students viewed fewer programs in

the major categories during the second week. The rate of decrease varies

from .6 percent in households of sketching students to 12.6 percent in those
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of geography students. While we cannot attribute these fewer program men-

tions.directly to changes in programming from the fall season to those of

winter and early spring, we are aware that at the beginning of the year an

undetermined number of programsparticularly in the categories of Drama

and ComedOlVariety--uere deleted or initiated.

Categories such as Doeumentaries, Idusational programs, and Spackle

are characterised to a great extent by change in subject matter, time of

broadcast, and frequency of offering. Because there is so little regularity

in viewer access to these kinds of programs, we most assume the viewer pre-

ferences here are dependent on such factors as the particular contest and

time of the offering, and the extent to which they have been advertised in

various media. (We did not inquire of the sample households the years of

schooling achieved therein; thus, we cannot relate educational levels to

program preferences.)

Table LXIX presents the viewing behavior of all sample households

with regard to the categories of Documentaries, Educationsi programs and

Apeoiests. While it shows that all households within the spring sampling

watched more programs in these categories during both weeks than did fall

sample households, the difference must be qualified by the acknowledgement-

that there may, in fact, have been more programming of this nature avail-

able during the first half of 1974.



77

vomiwc CATEGORIES

Stele Reueebolds

Educational
Documentaries Programs Specials

Combined
Catenaries

Fall Semester,
1973-74

let
wee

2ndme
let 2nd

week week
let 2nd

week week
1st 2nd
gek mak

Psychology 2.1 2.6 2.1 .6 2.3 1.5 6.5 4.7

History of Art 1.0 3.0 1.7 .9 1.5 2.9 4.2 6.8

Consumer Economics 2.3 2.7 .6 1.2 1.9 .4 4.1t 3.7

Spring Semester,
1973-74

Anthropology 2.4 4.4 3.4 2.5 1.5 2.5 7.3 9.4

Freehand Sketching 3.5 3.7 4.1 1.6 1.1 2.2 8.7 7.5

Physical Geography 2.0 3.5 3.8 1.8 .8 1.9 6.6 7.2

Family Risk Mgt. 3.5 3.5 8.7 13.0 1.4 3.5 13.6 20.0

TABLE LW

Viewing Behavior of Sample Households:
Documentaries, Educational Programming, Specials

Fall, 1973-74 8 Spring, 1973-74

In concluding our study of the television viewing habits of households

which had a amber enrolled in a TV course through Coast Community Collage

District during the 1973-74 academic year, we found the most widespread

changes to be quentitative in nature. That is, all households excepting

those of consumer economics students viewed fewer programs during the sec-

ond week of viewing log maintenance. The decrease varied from insignifi-

cant to appreciable (Table LXVII). Excepting consumer economics households,

all participants indicated that although they viewed fewer programs the

second week, they completed viewing more of what they did see. Here, too,

the change in viewing completion rates varied, and were not necessarily

correlated to decreases in program mentions.
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So far as changes in particular viewing categories are concerned, we

have compared then on a first -week basis among households grouped by course

enrollent, on a first- versus second -week basis, and bet .fall and spring

semesters. gbile.patterns emerged shoving, for example, that five of the

seven household groupings under consideration viewed more news during the sec-

ond week of log maintenance and all viewed less in the area of ComedWari-

etym the attributable reasons are so diverse that we are confined to the ob-

servation that, while the degree of viewer preference did vary someehat among

.
household groupings, all households preferred to concentrate their viewing

in the areas of Nem ChilAiranes programs, Dramas fare, C6wetiftriety,

and Movies. These categories continued to be meet frequently watched for

both weeks of both the semesters during which viewing logs were kept.
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Coast Comma*" allege district
1370 ADAMS AVENUE CCOTA MESA CALIFORNIA 92626

NORMAN E. WATSON COANCOMM

Dear Student:

As part of a program to evaluate the (mention of KOCE Channel
50 and the effects of taking television courses on television viewing
habits, we are inviting a number of students to participate in a
television viewing log project. Each participating student will com-
plete a week's log of all the television programs watched. The stu-

dents will do this for one week during the early part of the current
college semester and for an additional week after the semester has
ended.

Completing the viewing logs will take a few minutes each day
during each of the two weeks far which they are to be maintained*
Those students participating will be paid $10 for their services
in maintaining the log after the second one is cumulated.

lee would like to invite you to join this project. If you would
like to participate, please fill out the enclosed form and return
it using the postage-paid envelope. Became we can wm with only
one hundred students, it is important to return the form immediately.

Only the first one hundred sto reply will be able to work with us.

Thank you, and good luck with your college program.

Rest refer/Se,

p3chard 7. Er
Director, Institutional Research.
Coast Community Collage District

R1IB /cay

Enclosures: 2

ORANGE COAST COLLEGE GOLDEN WEST COLLEGE
COSTA MESA IRINTINGTON BEACH



APPENDIX 2

LETTER ACCOMPANTINO
FL ST VIEWS LOC

r,rr



NORMAN E. WATSON cuArcEu.ost

Dear Student:

Coast Communio/ Clle,ge district
1370 ADAMS AVENUE COSTA MESA CALIFORNIA 9262S

Here is the first of the two television viewing logs
that snake up the viewing study that you are participating
in. Please fill it out during one of the weeks most con-
venient for you between now and the middle of the sea ester.
There is a space for you to write in the beginning date of
the week in the upper left-hand miner of each gage of the
log.

Thank you for helping us with this study.

Sincerely,

chard W. Brightman
Director, Institutional Research

RWB/caY
Enclosures

ORANGE COAST COLLEGE GaLDEN WEST COLLEGE
COSTA MESA MINTINOTON OUCH
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NORMAN E. wATSON CHANCELLOR

Dear Student:

Cast Community Cliege district
1370 ADAMS AVENUE COSTA MESA CALIFORNIA 52626

Bete is the second of the two television viewing logs that

make up the viewing study that you are participating in. Please

fill it out during one of the weeks most convenient for you

between now and the end of the semester. There is a space for

you to write in the beginning date of the week in the upper left-

hand corner of each page of the log.

We are also sending you two copies of an invoice that we

need signed and returned to us in order to pay you the ten

dollar honorarium for participating in the study.

Please sign both copies of the invoice and return them

with the completed viewing log using the enclosed envelope.

Thank you again for helping us with this study.

RWB/tlh
enclosures

Sincerely,

ifiL41(/0
__chard W. Br mien
Director, InstitutOhit 'Research
Coast Community College District

ORANGE COAST COLLEGE GOLDEN WEST COLLEGE
COSTA MESA HUNTINGTON BEACH
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INSTRUCTIONS

TELEVISION VIEWING LOG

For each day of the week, maintain a log of channels tuned
to and programs viewed. Indicate, for all periods during which
the mixt television set is turned on, what times it was on, that
.thannel tuned to, the program being broadcast an that channel,
and who viewed the program. T./rite in the number of adults, teen-
agers and children who watched all or most of each program. "A"

for adult, "T" for teenager or "C" for child. Also check "Yes"
if all or almost all of the program was viewed; "No" if set was
turned off or channel changed before all or most of program was
completed.

Make a new entry in the diary every time the channel is
changed or every time a new program starts.
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General Questions

Before starting your diary, please answer the following auestions.

1. How many T.V. sets in your household?

2. Hew many are in working order?

3. Do any show color programs in color?

4. How many members of your household are in each of the following groups, incluang
yourself?

Men; 18 and over
Women: 18 and over
Boys: 12 through 17
Girls: 12 through 17

Number Number

Children: 6 through 11
2 through 5
Under 2 1

5. Do you subscribe to a community antenna service which brings T.V. signals into
pair home over cable?

Ayes
Nc

6. Please check the T.V. stations that can be received in your home.

VHF

Channel 2 MI
Channel 3
Channel 4
Channel 5
Channel 6
Channel 7
Channel 8
Channel 9
Channel 10
Channel 11
Channel 12
Channel 13

UHF

Channel 15
Channel 22
Channel 24
Channel 28
Channel 30
Channel 34
Channel 40
Channel 50
Channel 52

7. Now, for statistical purposes only, please tell us a few facts about the man and
the woman of the house.

Man
Woman
Yourself * MONENI

Weekly Number
Occupation of hours at work

.111,11

*Answer only if not either the man or the woman of the house.
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INFORMATION



Television Viewing Log for
the Week of

Station
Time Call Letters,

16700-6:29

16:30-6:59
7 :00 -7:29

7:30-7:59
8:C0-8:29

A 8:30-8:59
Kt 4:00-9:29

1930-9:59
.10:00-10:29
10:30-10:59
11:00-11:29
11:30 -11:59

12:00-12:29
12:30-12:59
1:00-1:29
1:30-109
2:00-2:29
2:30-2:59
3:00-3:29
3:30-3:59
4:00-4:29
4:30-4:59
5:00-5:29

5:30-5:59
6:(X1-6:29

4:30-6159
7:00-7:29
7:30-7:59
8:00-8:29
8:30-8:59
9:00-9:29
9:30-9:59
'10:00-10:29
it10:30-10:59

41:00-11:29
11 :30-11:59

ANIMPI=I

?ware!

Day of Week

How Many
Watched?

A B C

lopolummo fminsa ..11
00111111 INMEN11111.

el
aMM=Imm

=MMIMM 111111.

AO 0011.1.. .
01=1.11111.141111M.111= .....111111110..011411.0..11,

am.ftworryor

1111111, ammlm.

=1111

WIN=1 4001111.11. MINEMIIMD
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msm.114 PW=M.M. =INOM.M

.1100MMIIR IsamOmm.

.WWII*_

emell.111. 1 1410.

01.111.1,

41.111411= slim.4110 4110100.00

.0111M.MID 011010101. 4011111110

.1111111.0 111

00.1.1.1mID MFININair

MWOMMIO0

.411M

01IPM110 OM.S

Olimm=1 4110.

11116.1014R =orNmpw.
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.1.01Mara. eamrMb

/.0/..a Omem..

p ammEMM Oaft.WMPO

Ww.,1nWM! ft/... w.M.I0000

Was All or Most
of Program Watched?

Yes No


